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Investment Activity

Parents Non-Parents

Source: Spring 2023 Ipsos Affluent Survey USA, HH Income $125K+

Concern for their kids’ future is leading Affluents 
parents to take more of a stand for the environment. 
The 46% of Affluents who are parents to children under 
the age of 18 are more likely to be green by both 
purchasing environmentally-friendly products as well 
as investing in companies that promote sustainability. 

Affluent Parents Invest 
in the Environment for 
the Future

68% Minimizing impact on the environment an important part of my life 52%

12% Belong to environmental organization(s) 7%

Make the effort to investigate a company’s environmental or 
social record 

I invest in companies that are environmentally friendly61%

56%

21%

21%

Buying Habits

How They Feel/Act

59%

67%

67%

70%

29%

45%

43%

54%Seriously consider a hybrid car

Purchase locally grown food/produce 

Willing to pay more for a brand that 
is environmentally friendly

I seek out products that are eco-
friendly/sustainable

As marketers communicate with Affluents, they should keep in mind the 
importance of environmental concerns which impact attitudes, purchasing 
behaviors, and investment strategies, especially among affluent parents
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