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Are Affluents Spending Their Green 
to Go Green?
Affluents are using their spending power to make sustainable decisions for themselves and the planet. 

Below, is a brief a look at where affluents are using their money, how they view companies that are 
striving for a cleaner future, and understanding who the Green Affluents are.

As Affluents go green, companies should highlight how they are also giving back to the environment. 
Green Affluents are investing in companies that more align with their values and taking an interest in 
looking into companies' social efforts. They are traditionally highly educated, have high net worth, and 
regularly look towards social media to learn and connect with brands. Companies looking to attract Green 
Affluents should meet them where they are both online and where their values are.  

“I will seriously 
consider a hybrid or 
other alternative fuel 
vehicle for my next 

auto purchase/lease”

“Minimizing my 
impact on the 

environment is an 
important part of 

my life”

“I would be willing to 
pay more for 

products that are 
environmentally 

friendly”

“I actively look for 
ways to minimize my 

impact on the 
environment when I 

travel”

“I invest in 
companies that are 

environmentally 
friendly”

How are Affluents Spending for a Greener Future?

60% 58% 53% 42% 37%

Who are the Green Affluents?
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Source: Spring 2024 Ipsos Affluent Survey, HH Income $125K+  
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Green Affluents are using social media to connect, 
learn, and see their favourite brands 

52%

Green Affluents 
are more likely to 
see themselves 
as altruistic than 

individualistic 

70% 70%
“More likely to buy 

from a company that 
supports the same 
social causes that I 

do”

“Would rather buy from a 
company that actively 

supports my community 
even if it’s more 

expensive”

Half of the total Affluent population is a 
Green Affluent*

*Green Affluents = having 3+ interests in 
1) Hybrid/e-vehicle  2) Minimizing impact on 

environment  3) Pay more for environmental products  
4) Minimizing impact on environment when traveling  5) 
Investing in companies that are environmentally friendly

50%

16% 39% 30% 16%

Gen Z Millennials Gen X Boomers/Seniors

Green Affluents are willing to pay for 
sustainable travel options that help 

offset the environmental impact

62%

57% 78%
More than half of Green 

Affluents are parents
Majority of Affluents 

have pets

Regularly follows brands on social 
media

Use social media to learn

Social media is my 
primary news source


