A LOOK INTO THE AFFLUENT CLOSET:
FASHION, SHOPPING, & APPAREL

Affluent men and women have different priorities
when it comes to deciding how to fill their closets
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MICHAEL KORS lululemon LOUIS VUITTON CalvinKlein
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Affluent households spend more on women'’s apparel than they do on men’s.
Marketers need to differentiate their advertising message when targeting
Affluent men and women. Men place value on their shopping experience

(service, personalization, comfort) while women seek out the latest trends in
fashion. Focus on “needs” for men and “style” for women.
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