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THIS TIME LAST YEAR...
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WE WERE STILL TALKING ABOUT COVID...
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THIS TIME LAST YEAR…

5 ‒
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Have we reached peak inflation?

Which three of the 

following topics do 

you find the most 

worrying in your 

country?

Global country average

Base: Representative sample of 25,796 adults aged 16-74 in 29 participating countries, 2015 - 2023.

Source: Ipsos Global Advisor. Global score is a Global Country Average. See methodology for details. 
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Have we reached peak inflation?

Which three of the 

following topics do 

you find the most 

worrying in your 

country?

Global country average

Base: Representative sample of 25,796 adults aged 16-74 in 29 participating countries, 2015 - 2023.

Source: Ipsos Global Advisor. Global score is a Global Country Average. See methodology for details. 
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https://www.ipsos.com/en-th/what-worries-world-november-2023-worry-over-terrorism-and-military-conflict-between-nations-rise
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- 16pp 
since April 2022

The proportion who think 

inflation is going to rise

+12pp 
since April 2022

The proportion saying their 

disposable income will rise

Have we reached peak inflation?
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46% have noticed

OUR VOCABULARY IS EVOLVING…
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“Shrinkflation” in their country

Product sizes becoming smaller, but 

the price remains the same

Global Inflation Monitor results here

https://www.ipsos.com/en/inflation/global-inflation-monitor-november-2022
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AND THE CONTEXT IS CHANGING…

Are brand values losing out to value brands?

Ipsos Global Trends Report here

https://www.ipsos.com/en-uk/ipsos-releases-update-global-trends-2023-polarisation-pessimism-and-positivity
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GOING INTO 2023

11 ‒

said it 

would be the 

hottest year

on record 

57%
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THEY WERE RIGHT…

12 ‒
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57% 
say climate change is already 

having a severe effect on the 

area where they live

COP 28 survey results here

https://www.ipsos.com/en/seven-in-ten-people-anticipate-climate-change-will-have-severe-effect-their-area-within-next-ten-years
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57% 
say climate change is already 

having a severe effect on the 

area where they live
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57% 
say climate change is already 

having a severe effect on the 

area where they live
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75%    
say we are heading 

for disaster if we 

don’t change our 

habits quickly 

16 ‒
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Yet the urgency for taking action 

is not quite where it was

17 ‒
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31 countries

Change in % agree 2022-23

Ipsos Global Trends 2023 – 24,220 participants across 31 countries, interviewed online 28 September – 6 October 2023

Online samples in Brazil, China, Chile, Colombia, Indonesia, Ireland, Malaysia, Mexico, New Zealand, Peru, Singapore, South Africa, Thailand, and 

Turkey tend to be more urban, educated, and/or affluent than the general population
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75%    
say we are heading 

for disaster if we 

don’t change our 

habits quickly 
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GOING INTO 2023
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Democracy survey results here

GOING INTO 2024…

https://www.ipsos.com/en/heading-biggest-election-year-ever-satisfaction-democracy-low
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“The war in Ukraine will end in 2023” 

GOING INTO 2023

40%
likely

37% 
unlikely
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GOING INTO 2023: POPULATION MILESTONES
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36 COUNTRIES ARE LOSING POPULATION ALREADY

We Need to Talk About Generations report here and webinar here

https://www.ipsos.com/en/we-need-talk-about-generations-introduction
https://www.ipsos.com/en/webinar-keys-we-need-talk-about-generations


THE PUBLIC MOOD
IN 2023
Cost of living
Political instability
Conflict

Climate Change

Population pressures

RESILIENCE…
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30 ‒ Explore the Ipsos Almanac here

https://www.ipsos.com/en/almanac-2024


© Ipsos – KEYS webinar December 2023

SPOTLIGHT ON GENERATIVE AI

31 ‒
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SPOTLIGHT ON 

GENERATIVE AI: 

THE WONDER

54% 
say products and 

services using AI 

make me excited 

32 ‒
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SPOTLIGHT ON 

GENERATIVE AI: 

THE WORRY

52% 
say products and 

services using AI 

make me nervous

33 ‒
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The Public Mood in 

2023 – and 2024?

Simon Atkinson
Chief Knowledge Officer, 

Ipsos

AGENDA

Generative AI: 

Where do I start?

Michel Guidi
COO, Ipsos

Creative 

Connections

Aurelie Jacquemin
Chief Growth Officer, 

Creative Excellence, Ipsos

China’s Next Phase

Patrick Xiang
Marketing Director, Ipsos in 

China

01 02 03 04
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Michel Guidi 

Chief Operating Officer, Ipsos 

GENERATIVE AI: 

WHERE DO I START? 
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Amara's Law 

& Generative AI

We tend to overestimate 

the effect of a technology 

in the short run and 

underestimate the effect 

in the long run.”

Roy Charles Amara, Researcher, Scientist, 

Futurist and President of the Institute for the Future.

36 ‒
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Democratise
Embed Gen AI in the 

daily lives of all Ipsos 

employees

Operate
Transcribe, codify, extract 

themes, translate, 

summarise, generate 

topline data, ideas...

Innovate
New products and 

applications in Innovation, 

Reporting, Brand 

Tracking, Qualitative...

We launched our Gen AI Platform,

Ipsos Facto

© Ipsos37 ‒
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Innovation 

adoption lifecycle

2.5% 13.5% 34% 34% 16%

Innovators

Early 
adopters

Early 
majority

Late 
majority

Laggards

38 ‒
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Security

Confidentiality,

your compliance 

team’s nightmare

© Ipsos39 ‒
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Can have a 

heavy toll IRL

Hallucinations

© Ipsos40 ‒
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Bias

41 ‒
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JUSTICE

Ethics, Fairness, Security, 

Privacy, Rights & 

Responsibilities. How do 

we treat participant and 

client data with integrity?

TRUTH

Is AI delivering Accuracy?

How do we avoid 

hallucinations and false 

fabrications?

BEAUTY

Explainability... Can we 

see inside the mechanism 

to understand how 

it works?

The need for 

an evaluation framework

42 ‒
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Let AI roam 

free at your 

own expense

Loss of Control

43 ‒
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Researchers 

must be in the loop

And have a key 
role at each stage

The human in the loop: safe & agnostic tech platform + evaluation framework 
+ the art of the question + trained data + verification & activation

Initiating

Data quality

Prompt 

Engineering

Modelling

Data relevance

Model 

Training

Activating

Data intelligence

Output 

Activation

44 ‒
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Creativity and 

innovation are the 

bigger goals.

45 ‒
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TO CONCLUDE

(Gen) AI as an enabler for speed, efficiencies, innovation and creativity

Human Intelligence must remain at the heart

A wide open future where more innovations will emerge 
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Aurelie Jacquemin 

Chief Growth Officer, 
Creative Excellence, Ipsos 

CREATIVE 

CONNECTIONS

47 ‒

REFLECTING ON SUCCESSFUL 

ADVERTISING STRATEGIES IN 2023
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2023: ADVERTISING STRATEGIES FOR 
BRAND SUCCESS

1

Shaping 
Expectations

RELY ON 3 DIMENSIONS

2

Integrating 
Context

3

Acting with 
Empathy

48 ‒
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PEOPLE RATHER
TRUST BRANDS
THAN 
GOVERNMENTS
TO HELP

36% 
say the same about their 

national government

45% 
think businesses are good at 

planning for the long-term future

Source: Ipsos Global Inflation Monitor, April 2023
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CORONA EXTRA LIME ANSWERING THE 
POLYCRISIS MACRO CONTEXT

50 ‒ 

Corona/ABI China

Titanium Lion winner

50 ‒ © Ipsos | KEYS Webinar December 2023
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INFLATION CONTEXT & HOLIDAYS
ANSWERING PEOPLE’S ASPIRATIONS FACING INFLATION

+ HUMOUR 75%  | +4pts

Share of EU 

intending to 

travel despite inflation

Hilton and TBWA\London launch Hilton’s biggest ever UK ad campaign to support the global brand 

platform, ‘Hilton. For The Stay’ - News (adforum.com)

Source: Ipsos 

Highest score since 

2011

https://fr.adforum.com/news/hilton-and-tbwalondon-launch-hiltons-biggest-ever-uk-ad-campaign-to-support-the-global-brand-platform-hilton-for-the-stay
https://fr.adforum.com/news/hilton-and-tbwalondon-launch-hiltons-biggest-ever-uk-ad-campaign-to-support-the-global-brand-platform-hilton-for-the-stay
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Ipsos International Womens Day 2023

52 ‒

BRANDS STILL NEED TO BREAK STEREOTYPES 
AND CLOSE THE GENDER GAP

think the main role of women in 

society is to be good mothers and 

wives!! (and 85% in Pakistan)41%

25%
agree that “a man who stays at home 

to look after his children is less of a 

man” - including 22% of women 
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Ipsos Misfits Global Ad Testing Meta-Analysis (n=1,734 cases), 2022

20% Combined with creativity, Empathy brings a lift in ad effectiveness
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2023: ADVERTISING STRATEGIES FOR 
BRAND SUCCESS

1

Shaping 
Expectations

2

Integrating 
Context

3

Acting with 
Empathy

56 ‒

Reflect on what people feel 
and believe about a brand

Take into consideration 
what is happening in 

people’s lives, macro & 
micro context matter

Understanding what is 
important for the people, 

showing we share their values
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Patrick Xiang 

Chief Marketing Officer, 

Ipsos in China 

CHINA’S NEXT 

PHASE

57 ‒
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FULL OF HOPE IN THE BEGINNING OF 2023

+23.1% 88.6%

Domestic travels during the 2023 Chinese New Year

vs. 2022 of 2019

Source: Ministry of Culture and Tourism of the People’s Republic of China
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TOUGHER THAN THOUGHT

Source: National Bureau of Statistics

59 ‒

+0.4%+5.2%
vs. 2022

CPI (YTD Q3)GDP (YTD Q3)

vs. 2022
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WHAT TO WATCH

60 ‒
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THE PROPERTY DEBT

61 ‒

$333bn

$42bn

total debt

China Evergrande Group

overdue debt by Oct 2023

China‘s Top 20 Developers

< 70%
liabilities to assets 

cash to short term debt

> 1.4
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POPULATION AND AGEING

62 ‒

-850,000
China’s population in 2022

19,731,000

9,560,000

China’s newborn in 2012

China’s newborn in 2022
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OPPORTUNITIES FOR VALUE BRANDS

The average travel 

spending decreased
Value brands won over 

livestreaming commerce

Luckin’s huge 

success

PDD’s market cap 

surpassed Alibaba
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KEEP AN EYE ON THE NEW TECH

AI New energy Automobile Social media
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UNDERSTAND THE RESILIENCE

• Huge economy base

• Solid growth volume

• The culture of perseverance
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ACCESS RECORDING, PRESENTATIONS 

AND RESOURCES:

66 ‒

JOIN US FOR OUR NEXT KEYS WEBINAR:

THURSDAY, JAN 25

11:00 & 17:00 CET

[ Webinar ] KEYS - The year in review: 

Opportunities in the Polycrisis | Ipsos

https://www.ipsos.com/en/webinar-keys-year-review-opportunities-polycrisis
https://www.ipsos.com/en/webinar-keys-year-review-opportunities-polycrisis
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