
 

Total Single Married/livi

ng with 

partner

Divorced/s

eparated/w

idowed

1

A B C D

Base: All Respondents 4001 1161 2349 459 911

         

Base: Weighted 4001 1131 2363 475 916

         

836 230 497 101 180

21% 20% 21% 21% 20%

2424 643 1476 289 521

61% 57% 62% 61% 57%

A

619 207 335 71 172

15% 18% 14% 15% 19%

B EF

122 51 56 14 43

3% 5% 2% 3% 5%

B EF

4001 1131 2363 475 916

100% 100% 100% 100% 100%

3260 873 1972 390 701

81% 77% 83% 82% 77%

A A

836 230 497 101 180

21% 20% 21% 21% 20%

741 258 390 85 215

19% 23% 17% 18% 23%

BC EF

122 51 56 14 43

3% 5% 2% 3% 5%

B EF

3 2.9 3 3 2.9

A

0.7 0.8 0.7 0.7 0.8

* * * * *

TopBox (Strongly agree)

Strongly agree

Somewhat agree

Q1_1. [I’ll pay a little more money to support a product or service from a company I trust than a company I don’t trust.] 

Do you agree or disagree with the following statements?
Marital Status Household Size

Somewhat disagree

Strongly disagree

Sigma

Summary

Top2Box (Strongly/ Somewhat agree)

Low2Box (Somewhat/ Strongly disagree)

LowBox (Strongly disagree)

Mean

Std. Dev.

Std. Err.



Std. Err.



2 3+ Yes No Yourself/Ot

her equally

Others Personal 

Care

OTC 

Medicine

Home/Clea

ning/Impro

vements

E F G H I J K L M

1525 1565 1045 2956 3511 490 3435 3467 3006

                 

1551 1534 1013 2988 3503 498 3415 3459 3022

                 

323 333 218 617 734 102 733 726 625

21% 22% 22% 21% 21% 20% 21% 21% 21%

LN

970 933 620 1804 2128 296 2066 2109 1851

63% 61% 61% 60% 61% 60% 60% 61% 61%

D

220 226 147 472 543 76 518 530 470

14% 15% 15% 16% 15% 15% 15% 15% 16%

38 42 27 95 99 23 98 93 76

2% 3% 3% 3% 3% 5% 3% 3% 3%

I LM

1551 1534 1013 2988 3503 498 3415 3459 3022

100% 100% 100% 100% 100% 100% 100% 100% 100%

1293 1266 839 2421 2861 398 2799 2836 2476

83% 83% 83% 81% 82% 80% 82% 82% 82%

D D

323 333 218 617 734 102 733 726 625

21% 22% 22% 21% 21% 20% 21% 21% 21%

LN

258 268 174 567 642 100 616 623 546

17% 17% 17% 19% 18% 20% 18% 18% 18%

38 42 27 95 99 23 98 93 76

2% 3% 3% 3% 3% 5% 3% 3% 3%

I LM

3 3 3 3 3 3 3 3 3

D D

0.7 0.7 0.7 0.7 0.7 0.7 0.7 0.7 0.7

* * * * * * * * *

Q1_1. [I’ll pay a little more money to support a product or service from a company I trust than a company I don’t trust.] 

Do you agree or disagree with the following statements?
Household Size Children in HH Primary Grocery 

Shopper

Primary Decision Maker

Summary





Insurance 

decisions

N

3396

 

3411

 

704

21%

2086

61%

530

16%

92

3%

3411

100%

2789

82%

704

21%

622

18%

92

3%

3

0.7

*

Q1_1. [I’ll pay a little more money to support a product or service from a company I trust than a company I don’t trust.] 

Do you agree or disagree with the following statements?
Primary Decision Maker

Summary





 

Total Single Married/livi

ng with 

partner

Divorced/s

eparated/w

idowed

1

A B C D

Base: All Respondents 4001 1161 2349 459 911

         

Base: Weighted 4001 1131 2363 475 916

         

1141 307 684 139 229

29% 27% 29% 29% 25%

2280 644 1373 247 513

57% 57% 58% 52% 56%

C

488 147 268 69 136

12% 13% 11% 15% 15%

B F

92 33 38 20 37

2% 3% 2% 4% 4%

B B EF

4001 1131 2363 475 916

100% 100% 100% 100% 100%

3421 951 2057 386 742

85% 84% 87% 81% 81%

AC

1141 307 684 139 229

29% 27% 29% 29% 25%

580 180 306 89 174

15% 16% 13% 19% 19%

B B EF

92 33 38 20 37

2% 3% 2% 4% 4%

B B EF

3.1 3.1 3.1 3.1 3

AC

0.7 0.7 0.7 0.8 0.7

* * * * *

TopBox (Strongly agree)

Strongly agree

Somewhat agree

Q1_2. [When I trust a company, I tend to recommend that product or service to my friends and family.] 

Do you agree or disagree with the following statements?
Marital Status Household Size

Somewhat disagree

Strongly disagree

Sigma

Summary

Top2Box (Strongly/ Somewhat agree)

Low2Box (Somewhat/ Strongly disagree)

LowBox (Strongly disagree)

Mean

Std. Dev.

Std. Err.



Std. Err.



2 3+ Yes No Yourself/Ot

her equally

Others Personal 

Care

OTC 

Medicine

Home/Clea

ning/Impro

vements

E F G H I J K L M

1525 1565 1045 2956 3511 490 3435 3467 3006

                 

1551 1534 1013 2988 3503 498 3415 3459 3022

                 

450 462 339 802 1026 115 1013 1011 855

29% 30% 33% 27% 29% 23% 30% 29% 28%

D D H J MN MN

879 888 567 1712 1989 291 1940 1978 1739

57% 58% 56% 57% 57% 58% 57% 57% 58%

192 159 92 396 414 74 389 400 367

12% 10% 9% 13% 12% 15% 11% 12% 12%

G K

30 25 15 78 74 18 73 69 61

2% 2% 1% 3% 2% 4% 2% 2% 2%

G I

1551 1534 1013 2988 3503 498 3415 3459 3022

100% 100% 100% 100% 100% 100% 100% 100% 100%

1329 1350 906 2514 3015 406 2953 2989 2594

86% 88% 89% 84% 86% 81% 86% 86% 86%

D D H J N N

450 462 339 802 1026 115 1013 1011 855

29% 30% 33% 27% 29% 23% 30% 29% 28%

D D H J MN MN

222 184 106 474 488 92 462 469 428

14% 12% 11% 16% 14% 19% 14% 14% 14%

G I

30 25 15 78 74 18 73 69 61

2% 2% 1% 3% 2% 4% 2% 2% 2%

G I

3.1 3.2 3.2 3.1 3.1 3 3.1 3.1 3.1

D D H J MN MN

0.7 0.7 0.7 0.7 0.7 0.7 0.7 0.7 0.7

* * * * * * * * *

Q1_2. [When I trust a company, I tend to recommend that product or service to my friends and family.] 

Do you agree or disagree with the following statements?
Household Size Children in HH Primary Grocery 

Shopper

Primary Decision Maker

Summary





Insurance 

decisions

N

3396

 

3411

 

974

29%

1949

57%

414

12%

KL

75

2%

3411

100%

2923

86%

974

29%

488

14%

KL

75

2%

3.1

0.7

*

Q1_2. [When I trust a company, I tend to recommend that product or service to my friends and family.] 

Do you agree or disagree with the following statements?
Primary Decision Maker

Summary





 

Total Single Married/livi

ng with 

partner

Divorced/s

eparated/w

idowed

1

A B C D

Base: All Respondents 4001 1161 2349 459 911

         

Base: Weighted 4001 1131 2363 475 916

         

1004 268 583 143 216

25% 24% 25% 30% 24%

AB

2387 657 1451 263 530

60% 58% 61% 55% 58%

C

539 178 298 58 143

13% 16% 13% 12% 16%

B E

72 29 30 12 26

2% 3% 1% 2% 3%

B E

4001 1131 2363 475 916

100% 100% 100% 100% 100%

3390 924 2034 406 747

85% 82% 86% 85% 82%

A

1004 268 583 143 216

25% 24% 25% 30% 24%

AB

611 207 329 70 169

15% 18% 14% 15% 18%

B EF

72 29 30 12 26

2% 3% 1% 2% 3%

B E

3.1 3 3.1 3.1 3

A A

0.7 0.7 0.6 0.7 0.7

* * * * *

TopBox (Strongly agree)

Strongly agree

Somewhat agree

Q1_3. [I pay more attention to companies that I trust than to companies I don’t.] 

Do you agree or disagree with the following statements?
Marital Status Household Size

Somewhat disagree

Strongly disagree

Sigma

Summary

Top2Box (Strongly/ Somewhat agree)

Low2Box (Somewhat/ Strongly disagree)

LowBox (Strongly disagree)

Mean

Std. Dev.

Std. Err.



Std. Err.



2 3+ Yes No Yourself/Ot

her equally

Others Personal 

Care

OTC 

Medicine

Home/Clea

ning/Impro

vements

E F G H I J K L M

1525 1565 1045 2956 3511 490 3435 3467 3006

                 

1551 1534 1013 2988 3503 498 3415 3459 3022

                 

386 401 274 729 894 109 888 880 775

25% 26% 27% 24% 26% 22% 26% 25% 26%

LN

951 905 587 1799 2085 302 2016 2067 1809

61% 59% 58% 60% 60% 61% 59% 60% 60%

K

195 201 138 401 468 70 456 459 395

13% 13% 14% 13% 13% 14% 13% 13% 13%

19 26 13 59 56 16 56 53 43

1% 2% 1% 2% 2% 3% 2% 2% 1%

I

1551 1534 1013 2988 3503 498 3415 3459 3022

100% 100% 100% 100% 100% 100% 100% 100% 100%

1337 1306 862 2529 2979 412 2904 2947 2584

86% 85% 85% 85% 85% 83% 85% 85% 85%

D D

386 401 274 729 894 109 888 880 775

25% 26% 27% 24% 26% 22% 26% 25% 26%

LN

214 228 151 460 524 86 511 511 439

14% 15% 15% 15% 15% 17% 15% 15% 15%

19 26 13 59 56 16 56 53 43

1% 2% 1% 2% 2% 3% 2% 2% 1%

I

3.1 3.1 3.1 3.1 3.1 3 3.1 3.1 3.1

D D J

0.6 0.7 0.7 0.7 0.7 0.7 0.7 0.7 0.7

* * * * * * * * *

Q1_3. [I pay more attention to companies that I trust than to companies I don’t.] 

Do you agree or disagree with the following statements?
Household Size Children in HH Primary Grocery 

Shopper

Primary Decision Maker

Summary





Insurance 

decisions

N

3396

 

3411

 

860

25%

2042

60%

K

458

13%

52

2%

3411

100%

2902

85%

860

25%

510

15%

52

2%

3.1

0.7

*

Q1_3. [I pay more attention to companies that I trust than to companies I don’t.] 

Do you agree or disagree with the following statements?
Primary Decision Maker

Summary





 

Total Single Married/livi

ng with 

partner

Divorced/s

eparated/w

idowed

1

A B C D

Base: All Respondents 4001 1161 2349 459 911

         

Base: Weighted 4001 1131 2363 475 916

         

949 263 544 131 225

24% 23% 23% 28% 25%

B

2359 646 1430 271 510

59% 57% 61% 57% 56%

619 193 352 66 159

15% 17% 15% 14% 17%

74 28 37 7 22

2% 2% 2% 1% 2%

4001 1131 2363 475 916

100% 100% 100% 100% 100%

3308 909 1974 402 734

83% 80% 84% 85% 80%

A

949 263 544 131 225

24% 23% 23% 28% 25%

B

693 221 389 73 181

17% 20% 16% 15% 20%

B E

74 28 37 7 22

2% 2% 2% 1% 2%

3 3 3 3.1 3

A

0.7 0.7 0.7 0.7 0.7

* * * * *

TopBox (Strongly agree)

Strongly agree

Somewhat agree

Q1_4. [I consider myself very loyal to the brands and companies that I support.] 

Do you agree or disagree with the following statements?
Marital Status Household Size

Somewhat disagree

Strongly disagree

Sigma

Summary

Top2Box (Strongly/ Somewhat agree)

Low2Box (Somewhat/ Strongly disagree)

LowBox (Strongly disagree)

Mean

Std. Dev.

Std. Err.



Std. Err.



2 3+ Yes No Yourself/Ot

her equally

Others Personal 

Care

OTC 

Medicine

Home/Clea

ning/Impro

vements

E F G H I J K L M

1525 1565 1045 2956 3511 490 3435 3467 3006

                 

1551 1534 1013 2988 3503 498 3415 3459 3022

                 

330 394 261 688 839 109 820 820 710

21% 26% 26% 23% 24% 22% 24% 24% 24%

E

969 880 580 1779 2074 285 2037 2072 1804

62% 57% 57% 60% 59% 57% 60% 60% 60%

DF N

229 231 155 464 531 88 503 513 465

15% 15% 15% 16% 15% 18% 15% 15% 15%

23 29 17 57 59 15 54 54 42

1% 2% 2% 2% 2% 3% 2% 2% 1%

I

1551 1534 1013 2988 3503 498 3415 3459 3022

100% 100% 100% 100% 100% 100% 100% 100% 100%

1299 1274 841 2467 2913 394 2858 2892 2515

84% 83% 83% 83% 83% 79% 84% 84% 83%

D J N N

330 394 261 688 839 109 820 820 710

21% 26% 26% 23% 24% 22% 24% 24% 24%

E

252 260 172 522 590 103 557 567 508

16% 17% 17% 17% 17% 21% 16% 16% 17%

I

23 29 17 57 59 15 54 54 42

1% 2% 2% 2% 2% 3% 2% 2% 1%

I

3 3.1 3.1 3 3.1 3 3.1 3.1 3.1

J

0.6 0.7 0.7 0.7 0.7 0.7 0.7 0.7 0.7

* * * * * * * * *

Q1_4. [I consider myself very loyal to the brands and companies that I support.] 

Do you agree or disagree with the following statements?
Household Size Children in HH Primary Grocery 

Shopper

Primary Decision Maker

Summary





Insurance 

decisions

N

3396

 

3411

 

813

24%

2016

59%

532

16%

KL

50

1%

3411

100%

2829

83%

813

24%

582

17%

KL

50

1%

3.1

0.7

*

Q1_4. [I consider myself very loyal to the brands and companies that I support.] 

Do you agree or disagree with the following statements?
Primary Decision Maker

Summary





 

Total Single Married/livi

ng with 

partner

Divorced/s

eparated/w

idowed

1

A B C D

Base: All Respondents 4001 1161 2349 459 911

         

Base: Weighted 4001 1131 2363 475 916

         

733 211 416 99 156

18% 19% 18% 21% 17%

2293 624 1395 259 505

57% 55% 59% 54% 55%

A

826 244 477 97 207

21% 22% 20% 20% 23%

F

150 53 74 21 48

4% 5% 3% 4% 5%

B F

4001 1131 2363 475 916

100% 100% 100% 100% 100%

3025 834 1811 357 661

76% 74% 77% 75% 72%

733 211 416 99 156

18% 19% 18% 21% 17%

976 297 551 118 255

24% 26% 23% 25% 28%

F

150 53 74 21 48

4% 5% 3% 4% 5%

B F

2.9 2.9 2.9 2.9 2.8

0.7 0.8 0.7 0.8 0.8

* * * * *

TopBox (Strongly agree)

Strongly agree

Somewhat agree

Q1_5. [I’m more likely to remember advertisements from companies or brands that I trust.] 

Do you agree or disagree with the following statements?
Marital Status Household Size

Somewhat disagree

Strongly disagree

Sigma

Summary

Top2Box (Strongly/ Somewhat agree)

Low2Box (Somewhat/ Strongly disagree)

LowBox (Strongly disagree)

Mean

Std. Dev.

Std. Err.



Std. Err.



2 3+ Yes No Yourself/Ot

her equally

Others Personal 

Care

OTC 

Medicine

Home/Clea

ning/Impro

vements

E F G H I J K L M

1525 1565 1045 2956 3511 490 3435 3467 3006

                 

1551 1534 1013 2988 3503 498 3415 3459 3022

                 

269 308 217 516 660 72 641 636 542

17% 20% 21% 17% 19% 15% 19% 18% 18%

H J MN

899 889 586 1707 1994 299 1964 1995 1746

58% 58% 58% 57% 57% 60% 57% 58% 58%

326 293 182 644 721 105 695 706 621

21% 19% 18% 22% 21% 21% 20% 20% 21%

G

57 45 28 122 128 22 116 121 114

4% 3% 3% 4% 4% 4% 3% 4% 4%

G

1551 1534 1013 2988 3503 498 3415 3459 3022

100% 100% 100% 100% 100% 100% 100% 100% 100%

1168 1197 803 2223 2654 371 2604 2631 2288

75% 78% 79% 74% 76% 75% 76% 76% 76%

D H

269 308 217 516 660 72 641 636 542

17% 20% 21% 17% 19% 15% 19% 18% 18%

H J MN

383 338 210 766 849 127 811 828 734

25% 22% 21% 26% 24% 25% 24% 24% 24%

G

57 45 28 122 128 22 116 121 114

4% 3% 3% 4% 4% 4% 3% 4% 4%

G

2.9 3 3 2.9 2.9 2.8 2.9 2.9 2.9

DE H M

0.7 0.7 0.7 0.7 0.7 0.7 0.7 0.7 0.7

* * * * * * * * *

Q1_5. [I’m more likely to remember advertisements from companies or brands that I trust.] 

Do you agree or disagree with the following statements?
Household Size Children in HH Primary Grocery 

Shopper

Primary Decision Maker

Summary





Insurance 

decisions

N

3396

 

3411

 

617

18%

1976

58%

695

20%

123

4%

3411

100%

2594

76%

617

18%

818

24%

123

4%

2.9

0.7

*

Q1_5. [I’m more likely to remember advertisements from companies or brands that I trust.] 

Do you agree or disagree with the following statements?
Primary Decision Maker

Summary





 

Total Single Married/livi

ng with 

partner

Divorced/s

eparated/w

idowed

1

A B C D

Base: All Respondents 4001 1161 2349 459 911

         

Base: Weighted 4001 1131 2363 475 916

         

1454 392 863 188 330

36% 35% 37% 39% 36%

2239 623 1344 254 500

56% 55% 57% 54% 55%

260 94 136 28 68

7% 8% 6% 6% 7%

B

48 21 20 5 18

1% 2% 1% 1% 2%

B E

4001 1131 2363 475 916

100% 100% 100% 100% 100%

3693 1016 2207 442 830

92% 90% 93% 93% 91%

A A

1454 392 863 188 330

36% 35% 37% 39% 36%

308 115 156 33 86

8% 10% 7% 7% 9%

BC E

48 21 20 5 18

1% 2% 1% 1% 2%

B E

3.3 3.2 3.3 3.3 3.2

A A

0.6 0.7 0.6 0.6 0.7

* * * * *

TopBox (Strongly agree)

Strongly agree

Somewhat agree

Q1_6. [When a product or service’s quality and price are similar, I tend to buy the product or service from the company I trust more.] 

Do you agree or disagree with the following statements?
Marital Status Household Size

Somewhat disagree

Strongly disagree

Sigma

Summary

Top2Box (Strongly/ Somewhat agree)

Low2Box (Somewhat/ Strongly disagree)

LowBox (Strongly disagree)

Mean

Std. Dev.

Std. Err.



Std. Err.



2 3+ Yes No Yourself/Ot

her equally

Others Personal 

Care

OTC 

Medicine

Home/Clea

ning/Impro

vements

E F G H I J K L M

1525 1565 1045 2956 3511 490 3435 3467 3006

                 

1551 1534 1013 2988 3503 498 3415 3459 3022

                 

562 561 362 1092 1285 169 1261 1272 1085

36% 37% 36% 37% 37% 34% 37% 37% 36%

M

880 859 569 1670 1962 277 1903 1941 1724

57% 56% 56% 56% 56% 56% 56% 56% 57%

K

96 97 70 190 220 40 213 212 188

6% 6% 7% 6% 6% 8% 6% 6% 6%

N

13 17 12 36 36 12 37 34 25

1% 1% 1% 1% 1% 2% 1% 1% 1%

I M

1551 1534 1013 2988 3503 498 3415 3459 3022

100% 100% 100% 100% 100% 100% 100% 100% 100%

1442 1420 931 2762 3247 446 3164 3213 2810

93% 93% 92% 92% 93% 90% 93% 93% 93%

D J

562 561 362 1092 1285 169 1261 1272 1085

36% 37% 36% 37% 37% 34% 37% 37% 36%

M

109 114 82 227 256 52 251 246 213

7% 7% 8% 8% 7% 10% 7% 7% 7%

I N

13 17 12 36 36 12 37 34 25

1% 1% 1% 1% 1% 2% 1% 1% 1%

I M

3.3 3.3 3.3 3.3 3.3 3.2 3.3 3.3 3.3

J

0.6 0.6 0.6 0.6 0.6 0.7 0.6 0.6 0.6

* * * * * * * * *

Q1_6. [When a product or service’s quality and price are similar, I tend to buy the product or service from the company I trust more.] 

Do you agree or disagree with the following statements?
Household Size Children in HH Primary Grocery 

Shopper

Primary Decision Maker

Summary





Insurance 

decisions

N

3396

 

3411

 

1249

37%

1929

57%

199

6%

34

1%

M

3411

100%

3178

93%

K

1249

37%

233

7%

34

1%

M

3.3

0.6

*

Q1_6. [When a product or service’s quality and price are similar, I tend to buy the product or service from the company I trust more.] 

Do you agree or disagree with the following statements?
Primary Decision Maker

Summary





 

Total Single Married/livi

ng with 

partner

Divorced/s

eparated/w

idowed

1

A B C D

Base: All Respondents 4001 1161 2349 459 911

         

Base: Weighted 4001 1131 2363 475 916

         

832 250 473 101 185

21% 22% 20% 21% 20%

2304 615 1396 275 517

58% 54% 59% 58% 56%

A

749 230 435 81 187

19% 20% 18% 17% 20%

F

116 37 60 18 27

3% 3% 3% 4% 3%

4001 1131 2363 475 916

100% 100% 100% 100% 100%

3136 864 1868 376 702

78% 76% 79% 79% 77%

832 250 473 101 185

21% 22% 20% 21% 20%

865 266 494 99 213

22% 24% 21% 21% 23%

F

116 37 60 18 27

3% 3% 3% 4% 3%

3 3 3 3 2.9

0.7 0.7 0.7 0.7 0.7

* * * * *

TopBox (Strongly agree)

Strongly agree

Somewhat agree

Q1_7. [I am more likely to trust a company that announces product recalls.] 

Do you agree or disagree with the following statements?
Marital Status Household Size

Somewhat disagree

Strongly disagree

Sigma

Summary

Top2Box (Strongly/ Somewhat agree)

Low2Box (Somewhat/ Strongly disagree)

LowBox (Strongly disagree)

Mean

Std. Dev.

Std. Err.



Std. Err.



2 3+ Yes No Yourself/Ot

her equally

Others Personal 

Care

OTC 

Medicine

Home/Clea

ning/Impro

vements

E F G H I J K L M

1525 1565 1045 2956 3511 490 3435 3467 3006

                 

1551 1534 1013 2988 3503 498 3415 3459 3022

                 

301 346 233 599 736 97 736 723 616

19% 23% 23% 20% 21% 19% 22% 21% 20%

E H LMN

902 885 579 1724 2020 284 1944 1997 1777

58% 58% 57% 58% 58% 57% 57% 58% 59%

K KL

302 260 171 578 656 93 641 648 558

19% 17% 17% 19% 19% 19% 19% 19% 18%

46 43 29 87 92 24 94 91 72

3% 3% 3% 3% 3% 5% 3% 3% 2%

I MN

1551 1534 1013 2988 3503 498 3415 3459 3022

100% 100% 100% 100% 100% 100% 100% 100% 100%

1203 1231 813 2323 2755 381 2680 2720 2393

78% 80% 80% 78% 79% 76% 78% 79% 79%

D

301 346 233 599 736 97 736 723 616

19% 23% 23% 20% 21% 19% 22% 21% 20%

E H LMN

348 303 200 665 748 117 735 738 629

22% 20% 20% 22% 21% 24% 22% 21% 21%

N N

46 43 29 87 92 24 94 91 72

3% 3% 3% 3% 3% 5% 3% 3% 2%

I MN

2.9 3 3 2.9 3 2.9 3 3 3

DE H

0.7 0.7 0.7 0.7 0.7 0.8 0.7 0.7 0.7

* * * * * * * * *

Q1_7. [I am more likely to trust a company that announces product recalls.] 

Do you agree or disagree with the following statements?
Household Size Children in HH Primary Grocery 

Shopper

Primary Decision Maker

Summary





Insurance 

decisions

N

3396

 

3411

 

708

21%

1996

59%

KL

625

18%

82

2%

3411

100%

2704

79%

KL

708

21%

707

21%

82

2%

3

0.7

*

Q1_7. [I am more likely to trust a company that announces product recalls.] 

Do you agree or disagree with the following statements?
Primary Decision Maker

Summary





 

Total Single Married/livi

ng with 

partner

Divorced/s

eparated/w

idowed

1

A B C D

Base: All Respondents 4001 1161 2349 459 911

         

Base: Weighted 4001 1131 2363 475 916

         

297 102 158 30 80

7% 9% 7% 6% 9%

B E

2485 670 1516 283 539

62% 59% 64% 59% 59%

A

1109 316 635 148 261

28% 28% 27% 31% 29%

F

111 43 53 14 36

3% 4% 2% 3% 4%

B EF

4001 1131 2363 475 916

100% 100% 100% 100% 100%

2781 772 1674 313 618

70% 68% 71% 66% 68%

C

297 102 158 30 80

7% 9% 7% 6% 9%

B E

1220 359 689 163 297

30% 32% 29% 34% 32%

B F

111 43 53 14 36

3% 4% 2% 3% 4%

B EF

2.7 2.7 2.8 2.7 2.7

0.6 0.7 0.6 0.6 0.7

* * * * *

TopBox (Strongly agree)

Strongly agree

Somewhat agree

Q1_8. [When a company I trust is in trouble, I give them the benefit of the doubt] 

Do you agree or disagree with the following statements?
Marital Status Household Size

Somewhat disagree

Strongly disagree

Sigma

Summary

Top2Box (Strongly/ Somewhat agree)

Low2Box (Somewhat/ Strongly disagree)

LowBox (Strongly disagree)

Mean

Std. Dev.

Std. Err.



Std. Err.



2 3+ Yes No Yourself/Ot

her equally

Others Personal 

Care

OTC 

Medicine

Home/Clea

ning/Impro

vements

E F G H I J K L M

1525 1565 1045 2956 3511 490 3435 3467 3006

                 

1551 1534 1013 2988 3503 498 3415 3459 3022

                 

93 124 96 201 266 30 259 244 225

6% 8% 9% 7% 8% 6% 8% 7% 7%

E H L

951 995 653 1832 2177 307 2122 2162 1904

61% 65% 64% 61% 62% 62% 62% 62% 63%

DE

470 377 244 865 970 139 947 966 820

30% 25% 24% 29% 28% 28% 28% 28% 27%

F G N

37 38 20 91 89 22 86 88 73

2% 2% 2% 3% 3% 4% 3% 3% 2%

I

1551 1534 1013 2988 3503 498 3415 3459 3022

100% 100% 100% 100% 100% 100% 100% 100% 100%

1044 1119 749 2032 2444 338 2381 2405 2129

67% 73% 74% 68% 70% 68% 70% 70% 70%

DE H L

93 124 96 201 266 30 259 244 225

6% 8% 9% 7% 8% 6% 8% 7% 7%

E H L

507 415 264 956 1059 160 1034 1054 893

33% 27% 26% 32% 30% 32% 30% 30% 30%

F G N MN

37 38 20 91 89 22 86 88 73

2% 2% 2% 3% 3% 4% 3% 3% 2%

I

2.7 2.8 2.8 2.7 2.7 2.7 2.7 2.7 2.8

DE H L L

0.6 0.6 0.6 0.6 0.6 0.6 0.6 0.6 0.6

* * * * * * * * *

Q1_8. [When a company I trust is in trouble, I give them the benefit of the doubt] 

Do you agree or disagree with the following statements?
Household Size Children in HH Primary Grocery 

Shopper

Primary Decision Maker

Summary





Insurance 

decisions

N

3396

 

3411

 

248

7%

2158

63%

KL

921

27%

83

2%

3411

100%

2407

71%

KL

248

7%

1005

29%

83

2%

2.8

L

0.6

*

Q1_8. [When a company I trust is in trouble, I give them the benefit of the doubt] 

Do you agree or disagree with the following statements?
Primary Decision Maker

Summary





 

Total Single Married/livi

ng with 

partner

Divorced/s

eparated/w

idowed

1

A B C D

Base: All Respondents 4001 1161 2349 459 911

         

Base: Weighted 4001 1131 2363 475 916

         

761 221 429 105 190

19% 20% 18% 22% 21%

2483 662 1514 290 537

62% 59% 64% 61% 59%

A

682 221 383 70 163

17% 20% 16% 15% 18%

BC

75 27 36 10 25

2% 2% 2% 2% 3%

F

4001 1131 2363 475 916

100% 100% 100% 100% 100%

3244 883 1943 395 727

81% 78% 82% 83% 79%

A A

761 221 429 105 190

19% 20% 18% 22% 21%

757 248 420 80 189

19% 22% 18% 17% 21%

BC

75 27 36 10 25

2% 2% 2% 2% 3%

F

3 3 3 3 3

A

0.7 0.7 0.6 0.7 0.7

* * * * *

TopBox (Strongly agree)

Strongly agree

Somewhat agree

Q1_9. [When a company I don’t trust is in trouble, I view their actions and messages skeptically.] 

Do you agree or disagree with the following statements?
Marital Status Household Size

Somewhat disagree

Strongly disagree

Sigma

Summary

Top2Box (Strongly/ Somewhat agree)

Low2Box (Somewhat/ Strongly disagree)

LowBox (Strongly disagree)

Mean

Std. Dev.

Std. Err.



Std. Err.



2 3+ Yes No Yourself/Ot

her equally

Others Personal 

Care

OTC 

Medicine

Home/Clea

ning/Impro

vements

E F G H I J K L M

1525 1565 1045 2956 3511 490 3435 3467 3006

                 

1551 1534 1013 2988 3503 498 3415 3459 3022

                 

301 270 185 576 677 84 661 668 565

19% 18% 18% 19% 19% 17% 19% 19% 19%

976 971 631 1852 2173 310 2112 2147 1904

63% 63% 62% 62% 62% 62% 62% 62% 63%

D D K

249 269 181 501 597 85 585 592 510

16% 18% 18% 17% 17% 17% 17% 17% 17%

N

26 24 16 59 56 19 57 53 44

2% 2% 2% 2% 2% 4% 2% 2% 1%

I L

1551 1534 1013 2988 3503 498 3415 3459 3022

100% 100% 100% 100% 100% 100% 100% 100% 100%

1276 1241 816 2428 2850 394 2773 2815 2469

82% 81% 81% 81% 81% 79% 81% 81% 82%

301 270 185 576 677 84 661 668 565

19% 18% 18% 19% 19% 17% 19% 19% 19%

275 293 197 560 653 104 642 644 554

18% 19% 19% 19% 19% 21% 19% 19% 18%

26 24 16 59 56 19 57 53 44

2% 2% 2% 2% 2% 4% 2% 2% 1%

I L

3 3 3 3 3 2.9 3 3 3

J

0.6 0.6 0.7 0.7 0.7 0.7 0.7 0.7 0.6

* * * * * * * * *

Q1_9. [When a company I don’t trust is in trouble, I view their actions and messages skeptically.] 

Do you agree or disagree with the following statements?
Household Size Children in HH Primary Grocery 

Shopper

Primary Decision Maker

Summary





Insurance 

decisions

N

3396

 

3411

 

643

19%

2149

63%

KL

564

17%

56

2%

3411

100%

2791

82%

643

19%

620

18%

56

2%

3

0.6

*

Q1_9. [When a company I don’t trust is in trouble, I view their actions and messages skeptically.] 

Do you agree or disagree with the following statements?
Primary Decision Maker

Summary





 

Total Single Married/livi

ng with 

partner

Divorced/s

eparated/w

idowed

1

A B C D

Base: All Respondents 4001 1161 2349 459 911

         

Base: Weighted 4001 1131 2363 475 916

         

278 93 154 27 56

7% 8% 7% 6% 6%

2180 622 1299 241 482

54% 55% 55% 51% 53%

1284 338 773 165 303

32% 30% 33% 35% 33%

259 78 137 42 75

6% 7% 6% 9% 8%

B F

4001 1131 2363 475 916

100% 100% 100% 100% 100%

2458 715 1453 268 538

61% 63% 62% 56% 59%

C C

278 93 154 27 56

7% 8% 7% 6% 6%

1543 416 909 207 378

39% 37% 38% 44% 41%

AB F

259 78 137 42 75

6% 7% 6% 9% 8%

B F

2.6 2.6 2.6 2.5 2.6

C C

0.7 0.7 0.7 0.7 0.7

* * * * *

TopBox (Strongly agree)

Strongly agree

Somewhat agree

Q1_10. [I trust third party recognition of products and services such as awards or seals of excellence.] 

Do you agree or disagree with the following statements?
Marital Status Household Size

Somewhat disagree

Strongly disagree

Sigma

Summary

Top2Box (Strongly/ Somewhat agree)

Low2Box (Somewhat/ Strongly disagree)

LowBox (Strongly disagree)

Mean

Std. Dev.

Std. Err.



Std. Err.



2 3+ Yes No Yourself/Ot

her equally

Others Personal 

Care

OTC 

Medicine

Home/Clea

ning/Impro

vements

E F G H I J K L M

1525 1565 1045 2956 3511 490 3435 3467 3006

                 

1551 1534 1013 2988 3503 498 3415 3459 3022

                 

86 135 103 175 243 35 241 232 202

6% 9% 10% 6% 7% 7% 7% 7% 7%

DE H L

825 874 575 1606 1929 251 1873 1899 1650

53% 57% 57% 54% 55% 50% 55% 55% 55%

DE

529 451 290 994 1119 165 1085 1112 986

34% 29% 29% 33% 32% 33% 32% 32% 33%

F G

111 74 46 214 212 48 216 216 184

7% 5% 4% 7% 6% 10% 6% 6% 6%

F G I

1551 1534 1013 2988 3503 498 3415 3459 3022

100% 100% 100% 100% 100% 100% 100% 100% 100%

911 1009 678 1781 2172 286 2114 2131 1853

59% 66% 67% 60% 62% 57% 62% 62% 61%

DE H J

86 135 103 175 243 35 241 232 202

6% 9% 10% 6% 7% 7% 7% 7% 7%

DE H L

640 525 335 1208 1331 212 1301 1328 1170

41% 34% 33% 40% 38% 43% 38% 38% 39%

F G I

111 74 46 214 212 48 216 216 184

7% 5% 4% 7% 6% 10% 6% 6% 6%

F G I

2.6 2.7 2.7 2.6 2.6 2.5 2.6 2.6 2.6

DE H J

0.7 0.7 0.7 0.7 0.7 0.8 0.7 0.7 0.7

* * * * * * * * *

Q1_10. [I trust third party recognition of products and services such as awards or seals of excellence.] 

Do you agree or disagree with the following statements?
Household Size Children in HH Primary Grocery 

Shopper

Primary Decision Maker

Summary





Insurance 

decisions

N

3396

 

3411

 

237

7%

1857

54%

1102

32%

215

6%

3411

100%

2094

61%

237

7%

1317

39%

215

6%

2.6

0.7

*

Q1_10. [I trust third party recognition of products and services such as awards or seals of excellence.] 

Do you agree or disagree with the following statements?
Primary Decision Maker

Summary





 

Total Single Married/livi

ng with 

partner

Divorced/s

eparated/w

idowed

1

A B C D

Base: All Respondents 4001 1161 2349 459 911

         

Base: Weighted 4001 1131 2363 475 916

         

1461 348 900 204 306

37% 31% 38% 43% 33%

A A

2205 645 1295 246 502

55% 57% 55% 52% 55%

278 111 144 21 86

7% 10% 6% 4% 9%

BC EF

57 27 24 4 22

1% 2% 1% 1% 2%

BC EF

4001 1131 2363 475 916

100% 100% 100% 100% 100%

3666 993 2195 450 808

92% 88% 93% 95% 88%

A A

1461 348 900 204 306

37% 31% 38% 43% 33%

A A

335 138 168 25 108

8% 12% 7% 5% 12%

BC EF

57 27 24 4 22

1% 2% 1% 1% 2%

BC EF

3.3 3.2 3.3 3.4 3.2

A AB

0.6 0.7 0.6 0.6 0.7

* * * * *

TopBox (Strongly agree)

Strongly agree

Somewhat agree

Q1_11. [I trust a company that will stand behind their products.] 

Do you agree or disagree with the following statements?
Marital Status Household Size

Somewhat disagree

Strongly disagree

Sigma

Summary

Top2Box (Strongly/ Somewhat agree)

Low2Box (Somewhat/ Strongly disagree)

LowBox (Strongly disagree)

Mean

Std. Dev.

Std. Err.



Std. Err.



2 3+ Yes No Yourself/Ot

her equally

Others Personal 

Care

OTC 

Medicine

Home/Clea

ning/Impro

vements

E F G H I J K L M

1525 1565 1045 2956 3511 490 3435 3467 3006

                 

1551 1534 1013 2988 3503 498 3415 3459 3022

                 

594 562 354 1108 1307 155 1276 1291 1096

38% 37% 35% 37% 37% 31% 37% 37% 36%

D J M M

837 866 574 1631 1914 291 1870 1900 1690

54% 56% 57% 55% 55% 58% 55% 55% 56%

KL

103 89 71 207 240 38 228 231 202

7% 6% 7% 7% 7% 8% 7% 7% 7%

17 18 15 43 43 14 41 36 34

1% 1% 1% 1% 1% 3% 1% 1% 1%

I L

1551 1534 1013 2988 3503 498 3415 3459 3022

100% 100% 100% 100% 100% 100% 100% 100% 100%

1430 1427 927 2738 3220 446 3146 3191 2786

92% 93% 92% 92% 92% 89% 92% 92% 92%

D D

594 562 354 1108 1307 155 1276 1291 1096

38% 37% 35% 37% 37% 31% 37% 37% 36%

D J M M

121 107 85 250 283 52 269 268 236

8% 7% 8% 8% 8% 11% 8% 8% 8%

17 18 15 43 43 14 41 36 34

1% 1% 1% 1% 1% 3% 1% 1% 1%

I L

3.3 3.3 3.3 3.3 3.3 3.2 3.3 3.3 3.3

D D J M

0.6 0.6 0.6 0.7 0.6 0.7 0.6 0.6 0.6

* * * * * * * * *

Q1_11. [I trust a company that will stand behind their products.] 

Do you agree or disagree with the following statements?
Household Size Children in HH Primary Grocery 

Shopper

Primary Decision Maker

Summary





Insurance 

decisions

N

3396

 

3411

 

1264

37%

1885

55%

225

7%

37

1%

3411

100%

3149

92%

1264

37%

263

8%

37

1%

3.3

0.6

*

Q1_11. [I trust a company that will stand behind their products.] 

Do you agree or disagree with the following statements?
Primary Decision Maker

Summary





 

Total Single Married/livi

ng with 

partner

Divorced/s

eparated/w

idowed

1

A B C D

Base: All Respondents 4001 1161 2349 459 911

         

Base: Weighted 4001 1131 2363 475 916

         

1718 455 1035 214 358

43% 40% 44% 45% 39%

A

2019 567 1208 228 467

50% 50% 51% 48% 51%

207 84 96 25 66

5% 7% 4% 5% 7%

B EF

57 24 23 9 25

1% 2% 1% 2% 3%

B EF

4001 1131 2363 475 916

100% 100% 100% 100% 100%

3737 1023 2244 441 825

93% 90% 95% 93% 90%

A

1718 455 1035 214 358

43% 40% 44% 45% 39%

A

264 108 119 34 91

7% 10% 5% 7% 10%

B EF

57 24 23 9 25

1% 2% 1% 2% 3%

B EF

3.3 3.3 3.4 3.4 3.3

A

0.6 0.7 0.6 0.7 0.7

* * * * *

TopBox (Strongly agree)

Strongly agree

Somewhat agree

Q1_12. [I’d be more willing to work for a company that I trust.] 

Do you agree or disagree with the following statements?
Marital Status Household Size

Somewhat disagree

Strongly disagree

Sigma

Summary

Top2Box (Strongly/ Somewhat agree)

Low2Box (Somewhat/ Strongly disagree)

LowBox (Strongly disagree)

Mean

Std. Dev.

Std. Err.



Std. Err.



2 3+ Yes No Yourself/Ot

her equally

Others Personal 

Care

OTC 

Medicine

Home/Clea

ning/Impro

vements

E F G H I J K L M

1525 1565 1045 2956 3511 490 3435 3467 3006

                 

1551 1534 1013 2988 3503 498 3415 3459 3022

                 

688 671 447 1271 1524 193 1501 1522 1303

44% 44% 44% 43% 44% 39% 44% 44% 43%

D D J N

775 778 504 1515 1754 265 1709 1731 1526

50% 51% 50% 51% 50% 53% 50% 50% 51%

68 72 52 155 178 29 162 164 159

4% 5% 5% 5% 5% 6% 5% 5% 5%

KL

20 13 10 47 47 11 43 42 34

1% 1% 1% 2% 1% 2% 1% 1% 1%

1551 1534 1013 2988 3503 498 3415 3459 3022

100% 100% 100% 100% 100% 100% 100% 100% 100%

1463 1449 951 2786 3279 458 3210 3253 2829

94% 94% 94% 93% 94% 92% 94% 94% 94%

D D

688 671 447 1271 1524 193 1501 1522 1303

44% 44% 44% 43% 44% 39% 44% 44% 43%

D D J N

88 85 62 202 224 40 205 206 193

6% 6% 6% 7% 6% 8% 6% 6% 6%

20 13 10 47 47 11 43 42 34

1% 1% 1% 2% 1% 2% 1% 1% 1%

3.4 3.4 3.4 3.3 3.4 3.3 3.4 3.4 3.4

D D J MN

0.6 0.6 0.6 0.7 0.6 0.7 0.6 0.6 0.6

* * * * * * * * *

Q1_12. [I’d be more willing to work for a company that I trust.] 

Do you agree or disagree with the following statements?
Household Size Children in HH Primary Grocery 

Shopper

Primary Decision Maker

Summary





Insurance 

decisions

N

3396

 

3411

 

1472

43%

1731

51%

166

5%

42

1%

3411

100%

3203

94%

1472

43%

208

6%

42

1%

3.4

0.6

*

Q1_12. [I’d be more willing to work for a company that I trust.] 

Do you agree or disagree with the following statements?
Primary Decision Maker

Summary





 

Total Single Married/livi

ng with 

partner

Divorced/s

eparated/w

idowed

1

A B C D

Base: All Respondents 4001 1161 2349 459 911

         

Base: Weighted 4001 1131 2363 475 916

         

1414 382 851 169 298

35% 34% 36% 36% 33%

2191 609 1325 243 492

55% 54% 56% 51% 54%

315 111 149 50 94

8% 10% 6% 11% 10%

B B EF

81 29 38 13 31

2% 3% 2% 3% 3%

EF

4001 1131 2363 475 916

100% 100% 100% 100% 100%

3605 991 2176 412 790

90% 88% 92% 87% 86%

AC

1414 382 851 169 298

35% 34% 36% 36% 33%

396 140 187 63 125

10% 12% 8% 13% 14%

B B EF

81 29 38 13 31

2% 3% 2% 3% 3%

EF

3.2 3.2 3.3 3.2 3.2

AC

0.7 0.7 0.6 0.7 0.7

* * * * *

TopBox (Strongly agree)

Strongly agree

Somewhat agree

Q1_13. [I’m more likely to invest my money in a company that I trust.] 

Do you agree or disagree with the following statements?
Marital Status Household Size

Somewhat disagree

Strongly disagree

Sigma

Summary

Top2Box (Strongly/ Somewhat agree)

Low2Box (Somewhat/ Strongly disagree)

LowBox (Strongly disagree)

Mean

Std. Dev.

Std. Err.



Std. Err.



2 3+ Yes No Yourself/Ot

her equally

Others Personal 

Care

OTC 

Medicine

Home/Clea

ning/Impro

vements

E F G H I J K L M

1525 1565 1045 2956 3511 490 3435 3467 3006

                 

1551 1534 1013 2988 3503 498 3415 3459 3022

                 

562 554 358 1056 1261 153 1234 1239 1080

36% 36% 35% 35% 36% 31% 36% 36% 36%

J

850 849 560 1631 1907 284 1853 1895 1664

55% 55% 55% 55% 54% 57% 54% 55% 55%

107 113 79 236 266 49 262 260 227

7% 7% 8% 8% 8% 10% 8% 8% 7%

32 19 16 66 69 12 65 65 52

2% 1% 2% 2% 2% 2% 2% 2% 2%

1551 1534 1013 2988 3503 498 3415 3459 3022

100% 100% 100% 100% 100% 100% 100% 100% 100%

1412 1402 918 2687 3168 437 3088 3134 2744

91% 91% 91% 90% 90% 88% 90% 91% 91%

D D

562 554 358 1056 1261 153 1234 1239 1080

36% 36% 35% 35% 36% 31% 36% 36% 36%

J

139 132 94 302 335 61 327 325 278

9% 9% 9% 10% 10% 12% 10% 9% 9%

32 19 16 66 69 12 65 65 52

2% 1% 2% 2% 2% 2% 2% 2% 2%

3.3 3.3 3.2 3.2 3.2 3.2 3.2 3.2 3.2

D D J

0.7 0.6 0.7 0.7 0.7 0.7 0.7 0.7 0.7

* * * * * * * * *

Q1_13. [I’m more likely to invest my money in a company that I trust.] 

Do you agree or disagree with the following statements?
Household Size Children in HH Primary Grocery 

Shopper

Primary Decision Maker

Summary





Insurance 

decisions

N

3396

 

3411

 

1217

36%

1875

55%

256

8%

64

2%

3411

100%

3091

91%

1217

36%

320

9%

64

2%

3.2

0.7

*

Q1_13. [I’m more likely to invest my money in a company that I trust.] 

Do you agree or disagree with the following statements?
Primary Decision Maker

Summary





 

Total Single Married/livi

ng with 

partner

Divorced/s

eparated/w

idowed

1

A B C D

Base: All Respondents 4001 1161 2349 459 911

         

Base: Weighted 4001 1131 2363 475 916

         

367 136 187 37 89

9% 12% 8% 8% 10%

BC E

1600 482 928 177 360

40% 43% 39% 37% 39%

1649 416 1027 198 370

41% 37% 43% 42% 40%

A

384 96 221 63 98

10% 9% 9% 13% 11%

AB F

4001 1131 2363 475 916

100% 100% 100% 100% 100%

1967 619 1115 214 449

49% 55% 47% 45% 49%

BC E

367 136 187 37 89

9% 12% 8% 8% 10%

BC E

2034 512 1248 261 467

51% 45% 53% 55% 51%

A A F

384 96 221 63 98

10% 9% 9% 13% 11%

AB F

2.5 2.6 2.5 2.4 2.5

BC E

0.8 0.8 0.8 0.8 0.8

* * * * *

TopBox (Strongly agree)

Strongly agree

Somewhat agree

Q1_14. [I buy items solely based on their price.] 

Do you agree or disagree with the following statements?
Marital Status Household Size

Somewhat disagree

Strongly disagree

Sigma

Summary

Top2Box (Strongly/ Somewhat agree)

Low2Box (Somewhat/ Strongly disagree)

LowBox (Strongly disagree)

Mean

Std. Dev.

Std. Err.



Std. Err.



2 3+ Yes No Yourself/Ot

her equally

Others Personal 

Care

OTC 

Medicine

Home/Clea

ning/Impro

vements

E F G H I J K L M

1525 1565 1045 2956 3511 490 3435 3467 3006

                 

1551 1534 1013 2988 3503 498 3415 3459 3022

                 

115 163 123 245 315 52 307 293 251

7% 11% 12% 8% 9% 10% 9% 8% 8%

E H LMN

574 666 454 1146 1393 207 1361 1361 1194

37% 43% 45% 38% 40% 42% 40% 39% 39%

DE H

700 580 366 1283 1460 190 1418 1471 1291

45% 38% 36% 43% 42% 38% 42% 43% 43%

DF G K K

162 125 70 314 335 49 329 334 287

10% 8% 7% 11% 10% 10% 10% 10% 9%

F G

1551 1534 1013 2988 3503 498 3415 3459 3022

100% 100% 100% 100% 100% 100% 100% 100% 100%

689 829 577 1391 1708 259 1668 1653 1444

44% 54% 57% 47% 49% 52% 49% 48% 48%

DE H LMN

115 163 123 245 315 52 307 293 251

7% 11% 12% 8% 9% 10% 9% 8% 8%

E H LMN

862 705 436 1598 1795 239 1747 1806 1578

56% 46% 43% 53% 51% 48% 51% 52% 52%

DF G K K

162 125 70 314 335 49 329 334 287

10% 8% 7% 11% 10% 10% 10% 10% 9%

F G

2.4 2.6 2.6 2.4 2.5 2.5 2.5 2.5 2.5

DE H LN

0.8 0.8 0.8 0.8 0.8 0.8 0.8 0.8 0.8

* * * * * * * * *

Q1_14. [I buy items solely based on their price.] 

Do you agree or disagree with the following statements?
Household Size Children in HH Primary Grocery 

Shopper

Primary Decision Maker

Summary





Insurance 

decisions

N

3396

 

3411

 

285

8%

1341

39%

1457

43%

K

328

10%

3411

100%

1626

48%

285

8%

1785

52%

K

328

10%

2.5

0.8

*

Q1_14. [I buy items solely based on their price.] 

Do you agree or disagree with the following statements?
Primary Decision Maker

Summary




