
Likelihood
UnWgtto voteTotal
TotalEthnicitySocial ClassAgeGender(General Election)(W'td)

Always
usually

depends
(10)AND

EthnicAbsol9/10Always
min-Would NOT-utelylike-usually

TotalorityWhiteC2DEABC1DEC2C1AB75+65+55-6445-5435-4425-3418-2455+35-5418-34FemaleMalevote(9 to 10)(8 to 10)(7 to 10)(6 to 10)certainlihooddepends

1000151842383617195188372245114253121195165154112374360266497495926887477768016416558181000Unweighted Total

10001258684535472472062792681052281551751611711103833372815074851046467267587776086097911000Weighted Total

15615136826953293237295022222817127250295495171021151181219596126151Improve
16%12%16%18%13%21%14%11%14%28%22%14%13%17%10%11%19%15%10%11%20%16%s16%16%16%16%16%16%16%15%

90893564524322520730111318181141322953471452676971474476101Stay the same
9%6%11%12%8%10%15%9%7%7%13%7%8%11%10%10%11%9%10%10%10%13%s8%9%9%9%8%7%10%10%

72298611300413159141211203651391131341121338325224621637633368469520546561443447564713Get worse
72%79%70%66%76%64%69%76%76%62%61%73%76%70%78%75%66%73%77%74%69%65%s73%72%72%72%73%73%71%71%

32428161911411849963341997241062424252524232535Don't know
3%3%3%3%4%5%2%4%3%4%4%6%3%2%2%4%5%3%3%5%2%5%s4%3%3%3%4%4%3%3%

-566-84-474-218-344-105-112-179-165-36-89-91-111-84-115-71-179-196-187-322-238-51-367-406-428-440-348-351-438-562Net improve
-57%-67%-55%-48%-63%-43%-55%-64%-62%-34%-39%-59%-64%-52%-68%-65%-47%-58%-66%-64%-49%-49%s-57%-56%-57%-57%-57%-58%-55%-56%
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Table 1

(ECONOMY).  Do you think that the general economic condition of the country will improve, stay the same, or get worse over the next 12 months?

Base : All

Fieldwork dates : Wednesday 7th September to Thursday 15th September 2022 
Respondent Type : GB Adults, General Public 18+ - Telephone
Weighted
Source : Ipsos J21-103309-01   
*=Less than 0.5%
s=Where unweighted base sizes smaller than 100, please note results are indicative only
 

Our long term political and social trends have been collected over the last 30+ years and are unrivalled amongst polling organisations: 
 https://www.Ipsos.uk/politicalandsocialtrends  



UnWPast voteTotal
Tot.Qualifications(2019 General Election)ONS RegionsTenureWork sectorWorking statusVoting(Weighted)

TotalFull-time
OtherNoGreaSouthNorthownerOwnedNot full-Incl.
qualifqualifEng--terexcl.Mid-excl.occupout-Morttime/Not workSelfNotNot

Degree +-ications-icationsLDLabConScotlandLondonLondonlandsScot-ierRenterrightgagePrivatePublicingEmpl.LabConLDLabCon

100036146317277275305107832146206296245680298344336338234523476461557823492531000Unweighted Total

10003064991918724430487865137229309239632360339293489100529470470547893352581000Weighted Total

156316949101787121331732434796524749621681709258153468151Improve
16%10%14%26%12%s7%29%14%15%12%14%14%20%15%15%14%17%13%16%15%15%20%11%17%s10%26%15%

903937246940493102438265941372342105744534473544101Stay the same
9%13%7%13%7%s4%13%5%11%7%10%12%11%9%11%11%8%9%10%11%9%11%8%8%s10%17%10%

72223436611269216165686081091632211524522572392133697136235030743862266135713Get worse
72%77%73%58%80%s89%54%78%70%80%71%72%64%71%71%71%73%76%71%68%74%65%80%70%s79%52%71%

32127611123311117132510178153287177511235Don't know
3%*5%3%1%s1%4%3%4%1%5%2%6%4%3%5%3%3%3%5%1%4%1%5%s*5%3%

-566-203-297-62-59-199-78-56-475-92-131-178-105-356-204-192-163-307-55-280-280-215-380-48-232-67-562Net improve
-57%-66%-59%-33%-68%s-81%-26%-65%-55%-67%-57%-57%-44%-56%-57%-57%-56%-63%-55%-53%-60%-46%-69%-54%s-69%-26%-56%
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Table 2

(ECONOMY).  Do you think that the general economic condition of the country will improve, stay the same, or get worse over the next 12 months?

Base : All

Fieldwork dates : Wednesday 7th September to Thursday 15th September 2022 
Respondent Type : GB Adults, General Public 18+ - Telephone
Weighted
Source : Ipsos J21-103309-01   
*=Less than 0.5%
s=Where unweighted base sizes smaller than 100, please note results are indicative only
 

Our long term political and social trends have been collected over the last 30+ years and are unrivalled amongst polling organisations: 
 https://www.Ipsos.uk/politicalandsocialtrends  



Likelihood
UnWgtto voteTotal
TotalEthnicitySocial ClassAgeGender(General Election)(W'td)

Always
usually

depends
(10)AND

EthnicAbsol9/10Always
min-Would NOT-utelylike-usually

TotalorityWhiteC2DEABC1DEC2C1AB75+65+55-6445-5435-4425-3418-2455+35-5418-34FemaleMalevote(9 to 10)(8 to 10)(7 to 10)(6 to 10)certainlihooddepends

1000151842383617195188372245114253121195165154112374360266497495926887477768016416558181000Unweighted Total

10001258684535472472062792681052281551751611711103833372815074851046467267587776086097911000Weighted Total

364463241791901047610189226457856965301211549521015432245267282290234222292370Very likely
36%37%37%40%35%42%37%36%33%21%28%37%48%43%38%27%32%46%34%42%32%31%s38%37%37%37%39%36%37%37%

207191819710449486144193930353440226970621029910127165169172114124160201Fairly likely
21%15%21%21%19%20%23%22%16%18%17%19%20%21%23%20%18%21%22%20%20%9%s20%23%22%22%19%20%20%20%

1601813960973426504719432725202517704542579823108118120123100107134157Neither likely nor
16%14%16%13%18%14%12%18%18%18%19%17%14%12%14%16%18%13%15%11%20%22%s17%16%16%16%16%18%17%16%unlikely

1071193337115194031152922141417951272661431078798485727889104Fairly unlikely
11%9%11%7%13%6%9%14%11%15%13%14%8%9%10%8%13%8%9%12%9%10%s12%11%11%11%12%13%11%10%

1111992516327241548214181319191548323456581964687375645787114Very unlikely
11%15%11%11%12%11%12%5%18%20%18%5%7%12%11%14%13%9%12%11%12%18%s10%9%10%10%10%9%11%11%

226151661074357521531228101121015151510101623Don't know
2%5%2%4%1%4%3%1%1%5%3%3%1%*3%3%3%1%3%2%2%2%s2%2%2%2%2%2%2%2%

2972417141078646624*1312613102181414151714111232I don't celebrate /
3%6%3%4%3%4%3%3%2%4%3%4%1%3%*12%3%2%5%2%4%8%s2%2%2%2%2%2%2%3%spend money on Christmas
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Table 3

(SEP22)Q12.  How likely or unlikely, if either, would you say you are to spend less money on Christmas this year than you would normally spend?

Base : All

Fieldwork dates : Wednesday 7th September to Thursday 15th September 2022 
Respondent Type : GB Adults, General Public 18+ - Telephone
Weighted
Source : Ipsos J21-103309-01   
*=Less than 0.5%
s=Where unweighted base sizes smaller than 100, please note results are indicative only
 

Our long term political and social trends have been collected over the last 30+ years and are unrivalled amongst polling organisations: 
 https://www.Ipsos.uk/politicalandsocialtrends  



UnWPast voteTotal
Tot.Qualifications(2019 General Election)ONS RegionsTenureWork sectorWorking statusVoting(Weighted)

TotalFull-time
OtherNoGreaSouthNorthownerOwnedNot full-Incl.
qualifqualifEng--terexcl.Mid-excl.occupout-Morttime/Not workSelfNotNot

Degree +-ications-icationsLDLabConScotlandLondonLondonlandsScot-ierRenterrightgagePrivatePublicingEmpl.LabConLDLabCon

100036146317277275305107832146206296245680298344336338234523476461557823492531000Unweighted Total

10003064991918724430487865137229309239632360339293489100529470470547893352581000Weighted Total

36410120760359910830312578611285224142106118187431891811652363014169370Very likely
36%33%41%31%41%s41%35%34%36%41%37%36%36%36%40%31%40%38%43%36%38%35%43%34%s42%27%37%

2077286431548592217123496444126736165104199510690115227650201Fairly likely
21%24%17%22%17%s20%19%25%20%17%21%21%18%20%20%18%22%21%19%18%22%19%21%24%s23%20%20%

16050802784551131382136503711343684672138472767374851157Neither likely nor
16%16%16%14%9%s19%17%15%16%15%16%16%16%18%12%20%16%15%13%16%15%16%13%8%s14%20%16%unlikely

107384620191642893161637277724502749764406254222634104Fairly unlikely
11%12%9%10%22%s7%14%9%11%12%7%12%11%12%7%15%9%10%7%12%8%13%10%24%s8%13%10%

111345128825328102152633326746392855116352584883444114Very unlikely
11%11%10%15%9%s10%11%9%12%11%11%11%14%11%13%11%10%11%11%12%11%12%9%9%s10%17%11%

224108-2812218668155372156148*2723Don't know
2%1%2%4%-s1%3%1%3%1%4%2%3%1%4%1%1%1%2%3%1%3%2%*s1%3%2%

296196294526487715161061541814612-10332I don't celebrate /
3%2%4%3%2%s4%1%6%3%3%3%2%3%2%5%3%2%3%4%3%3%1%2%-s3%1%3%spend money on Christmas

Page 4

Ipsos Political Monitor - September 2022
4 Oct 2022

Table 4

(SEP22)Q12.  How likely or unlikely, if either, would you say you are to spend less money on Christmas this year than you would normally spend?

Base : All

Fieldwork dates : Wednesday 7th September to Thursday 15th September 2022 
Respondent Type : GB Adults, General Public 18+ - Telephone
Weighted
Source : Ipsos J21-103309-01   
*=Less than 0.5%
s=Where unweighted base sizes smaller than 100, please note results are indicative only
 

Our long term political and social trends have been collected over the last 30+ years and are unrivalled amongst polling organisations: 
 https://www.Ipsos.uk/politicalandsocialtrends  



Likelihood
UnWgtto voteTotal
TotalEthnicitySocial ClassAgeGender(General Election)(W'td)

Always
usually

depends
(10)AND

EthnicAbsol9/10Always
min-Would NOT-utelylike-usually

TotalorityWhiteC2DEABC1DEC2C1AB75+65+55-6445-5435-4425-3418-2455+35-5418-34FemaleMalevote(9 to 10)(8 to 10)(7 to 10)(6 to 10)certainlihooddepends

571834872243471201042131344811965126107946018423315430526241406445462474381382471571Unweighted Total

5716550527629515212416213341103871201031055219022315731225342372432451462349346452571Weighted Total

246282261331218548635812324557523928771106714710317174191206209161159197253Christmas day food
43%43%s45%48%41%56%39%39%43%30%s31%52%s48%51%37%s53%s40%49%43%47%41%41%s47%44%46%45%46%46%44%44%

2373318210311251526745824425347272266100491179411146159173176136135174215Christmas day drink
42%51%s36%37%38%34%42%41%34%20%s23%48%s44%46%26%s42%s35%45%31%38%37%27%s39%37%38%38%39%39%39%38%

27825249121153586375789324664624922771277013713414206220227234196197232274Going out to Christmas
49%39%s49%44%52%38%51%46%59%23%s31%53%s53%60%47%s41%s41%57%45%44%53%34%s55%51%50%51%56%57%51%48%parties

42646397203242105971291142369769385903314517812225319034291338351359274274349445Christmas presents
75%72%s79%73%82%69%79%80%85%56%s67%87%s77%82%86%s63%s76%79%78%81%75%80%s78%78%78%78%79%79%77%78%

1822816510588574843449274140293618696955989214132139146150120120143193Visiting relatives or
32%43%s33%38%30%37%39%27%33%23%s26%48%s33%28%35%s35%s36%31%35%32%36%34%s36%32%32%33%35%35%32%34%friends

301392691561528669718183052665767348212410117712816197232245249190181240308Christmas decorations /
53%60%s53%56%52%57%56%44%61%20%s29%60%s55%56%64%s66%s43%55%65%57%51%38%s53%54%54%54%54%52%53%54%festive lights

30734242109166545683839374366584924791237314712415190214227233180178225275Christmas trips or
54%52%s48%40%56%35%45%51%63%22%s35%49%s55%56%47%s46%s42%55%47%47%49%37%s51%49%50%50%52%51%50%48%holidays

------------------------------Christmas trips or
--s--------s--s---s-s------s--------holidays

3-313-1-3-1-3---13--3-33333333Fuel / petrol
1%-s1%*1%-1%-2%-s1%-s2%--s-s*1%--1%-s1%1%1%1%1%1%1%1%

2-2111-1--1--1--11--2-12221122Going out
*-s*1%*1%-1%--s1%-s-1%-s-s1%*--1%-s*1%1%1%**1%*

3*1111-**-1-**--11-1*-******12General expenses on
1%1%s***1%-**-s1%-s**-s-s1%*-**-s********everything

3-2-2--21--*2-*-*2*2--22222222Heating
1%-s*-1%--1%*-s-*s2%-*s-s*1%*1%--s1%*1%1%1%1%1%*

2*1-1--1--*--1--*1-1--11111111Personal needs clothes /
**s*-*--*--s*-s-1%-s-s**-*--s********shoes

3213112-1--121--13-21133333344Travelling / day trips
1%4%s*1%**2%-1%-s-1%s2%1%-s-s*1%-1%1%2%s1%1%1%1%1%1%1%1%out

154124114*56-33234*6649611313141411131316Other
3%7%s2%2%4%3%*3%5%-s3%4%s2%3%4%s*s3%3%3%3%3%2%s4%3%3%3%3%4%3%3%

------------------------------Food not related to
--s--------s--s---s-s------s--------Christmas day

1*--*--*-----*---*--*-********Drink not related to
**s--*--*--s--s-*-s-s-*--*-s********Christmas day

12476542412522-11722823566645711None of these
2%7%s1%2%2%2%2%3%1%6%s5%3%s2%-1%s1%s4%1%1%3%1%8%s1%1%1%1%1%1%2%2%

5-55-5---11-*-121*323-44444345Don't know
1%-s1%2%-3%---2%s1%-s*-1%s4%s1%*2%1%1%-s1%1%1%1%1%1%1%1%
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Table 5

(SEP22)Q13.  Which of the following items, if any, do you think you are likely to spend less money on this Christmas?

Base : All likely to spend less (Q12)

Fieldwork dates : Wednesday 7th September to Thursday 15th September 2022 
Respondent Type : GB Adults, General Public 18+ - Telephone
Weighted
Source : Ipsos J21-103309-01   
*=Less than 0.5%
s=Where unweighted base sizes smaller than 100, please note results are indicative only
 

Our long term political and social trends have been collected over the last 30+ years and are unrivalled amongst polling organisations: 
 https://www.Ipsos.uk/politicalandsocialtrends  



UnWPast voteTotal
Tot.Qualifications(2019 General Election)ONS RegionsTenureWork sectorWorking statusVoting(Weighted)

TotalFull-time
OtherNoGreaSouthNorthownerOwnedNot full-Incl.
qualifqualifEng--terexcl.Mid-excl.occupout-Morttime/Not workSelfNotNot

Degree +-ications-icationsLDLabConScotlandLondonLondonlandsScot-ierRenterrightgagePrivatePublicingEmpl.LabConLDLabCon

5712152668947166161654678911416413937817816821019514928628525735250218123571Unweighted Total

5711732931035014716751483801341761293512151671832916228428625435251217119571Weighted Total

24658150442370652221133658152148103668212531129125991661910943253Christmas day food
43%34%51%42%s46%s48%39%43%s44%41%s48%46%41%42%48%39%45%43%49%45%44%39%47%37%s50%36%44%

237611183422645925175296358411337960731103010910590139189040215Christmas day drink
42%35%40%33%s43%s43%35%48%s36%36%s47%33%32%38%37%36%40%38%48%38%37%35%40%35%s41%34%38%

278841424625878028230407067701779574103149371321421211841911551274Going out to Christmas
49%49%48%45%s50%s59%48%54%s48%50%s52%38%54%50%44%44%56%51%59%46%50%48%52%36%s53%43%48%parties

4261422326945123122363805711514790267175114153233502132321922773517490445Christmas presents
75%82%79%67%s90%s84%73%71%s79%71%s86%84%69%76%81%68%83%80%80%75%81%76%79%68%s80%75%78%

182431163218585514164335150441048648559922949886127147736193Visiting relatives or
32%25%40%31%s35%s39%33%27%s34%42%s38%29%34%30%40%29%30%34%36%33%34%34%36%26%s36%31%34%friends

3019218135268782262655362967018012578102173391451631252072413755308Christmas decorations /
53%53%62%34%s51%s59%49%50%s55%67%s46%55%54%51%58%47%55%60%63%51%57%49%59%47%s63%46%54%festive lights

307891503532807327232467965591908284106141381401361171792611148275Christmas trips or
54%51%51%34%s63%s54%44%52%s48%57%s59%37%46%54%38%50%58%48%61%49%47%46%51%50%s51%41%48%holidays

---------------------------Christmas trips or
----s-s---s--s--------------s---holidays

3-22--3-32-11313---3-322-13Fuel / petrol
1%-1%2%s-s-2%-s1%2%s-1%1%1%*2%---1%-1%*3%s-1%1%

21-1--2-2-11-11-11-11-1-1-2Going out
*1%-1%s-s-1%-s1%-s1%1%-*1%-1%*-**-*-s*-*

311--11-2*-1*2-11**1111-112General expenses on
1%**-s-s*1%-s**s-1%*1%-1%**1%****-s*1%*everything

312--*2-22-*-12-12**222-*-2Heating
1%*1%-s-s*1%-s*3%s-*-*1%-*1%**1%1%1%-s*-*

21*--1--**-1-1*-11**1*1*1-1Personal needs clothes /
***-s-s*--s**s-*-**-********s*-*shoes

313-1-3-42-1131-33-131312-4Travelling / day trips
1%*1%-s1%s-2%-s1%3%s-*1%1%*-2%1%-*1%*1%1%s1%-1%out

15673436111-644106648*97101114216Other
3%3%3%3%s8%s2%4%3%s2%-s5%2%3%3%3%3%2%3%1%3%3%4%3%1%s2%2%3%

---------------------------Food not related to
----s-s---s--s--------------s---Christmas day

1*----*-*---**--**--*-*-*-*Drink not related to
**--s-s-*-s*-s--**--**--*-*-s*-*Christmas day

12-65-22-10412473524-742413111None of these
2%-2%5%s-s2%1%-s2%5%s1%1%3%2%2%3%1%1%-3%1%1%1%2%s1%1%2%

5*41---*4-113131---5-13-315Don't know
1%*1%1%s-s--1%s1%-s1%*2%*2%*---2%-*1%-s1%1%1%
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Table 6

(SEP22)Q13.  Which of the following items, if any, do you think you are likely to spend less money on this Christmas?

Base : All likely to spend less (Q12)

Fieldwork dates : Wednesday 7th September to Thursday 15th September 2022 
Respondent Type : GB Adults, General Public 18+ - Telephone
Weighted
Source : Ipsos J21-103309-01   
*=Less than 0.5%
s=Where unweighted base sizes smaller than 100, please note results are indicative only
 

Our long term political and social trends have been collected over the last 30+ years and are unrivalled amongst polling organisations: 
 https://www.Ipsos.uk/politicalandsocialtrends  


