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Two thirds (68%) of 
adults in Great Britain 
state that the 
Government needs to 
take action to help 
reduce the UK’s 
carbon footprint.
Only 4% believe that 
no action needs to be 
taken. 

Thinking about the UK, in your 
opinion, which groups/individuals in 
the following list need to take action 
first and foremost to help reduce 
the UK’s carbon footprint to help 
tackle climate change?

68%

57%

48%

40%

38%

26%

24%

24%

21%

16%

2%

4%

6%

The government

Large businesses within the UK

Multinational businesses

Local councils

Individuals

Small to medium sized businesses within the UK

Local communities

Scientists

Environmental not-for-profit organisations

Universities

Other

Not applicable, no action needs to be taken

Don’t know

Base: 1,020 online British adults aged 16-75 between 22-26 Sep 2023
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44%

51%

42%

40%

46%

43%

47%

48%

Among all

16-34

35-54

55-75
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Public opinion is divided whether supermarkets are doing enough to help 
reduce UK’s carbon footprint: 44% of adults believe supermarkets are doing a 
great deal/fair amount and 46% believe they are not. 
In your opinion how much, if anything, do you think supermarkets are doing to help reduce UK’s carbon footprint?

A Great Deal/ Fair amount Not very much/at all

Base: 1,020 online British adults aged 16-75 between 22-26 Sep 2023
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adults aged 16-34 (51%) are more likely to believe 
supermarkets are doing a great deal/fair amount to help reduce 
UK’s carbon footprint in comparison to adults aged 35-75 (40%).  

Q: In your opinion how much, if anything, do you think 
supermarkets are doing to help reduce UK’s carbon 
footprint?

1 in 2
Base: 1,020 online British adults aged 16-75 between 22-26 Sep 2023, including 332 (16-34), 366 
(35-54 and 332 (55-75).

#Groceryshopper
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43%

44%

38%

43%

43%

51%

Among all

Main Shopper

Not Main
Shopper
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Four in ten adults (43%) are satisfied with the extent to which supermarkets 
are working to help reduce UK’s carbon footprint. An equal number are 
dissatisfied (43%).
Overall, how satisfied, or not, are you with the extent to which supermarkets are working to help reduce UK’s 
carbon footprint?

Very/Fairly satisfied Not very/at all satisfied

Base: 1,020 online British adults aged 16-75 between 22-26 Sep 2023



© Ipsos | October 20236  

Three quarters (75%) of adults agree that ‘It costs them more money to make 
sustainable product choices’ and that ‘Shoppers are expected to bear the 
cost of more sustainable options’. Whilst 7 in 10 (71%) adults agree that 
‘Supermarkets prioritise their profits over sustainability’.
To what extent do you agree or disagree with the following statements?

75%
75%

71%
61%

58%
54%

50%
46%

35%
34%

24%
22%

6%
7%
6%

19%
11%

17%
14%

22%
30%

35%
33%

52%

It costs me more money to make sustainable product…

Shoppers are expected to bear the cost of more…

Supermarkets prioritise their profits over sustainability

I don’t understand why sustainable options cost more

As things have got more expensive, I am having to make…

I only purchase more sustainable options when there is no…

I don't want to buy less sustainable products, but I often…

I would consider avoiding certain supermarkets if they …

I would consider avoiding certain supermarkets if they …

I would pay more for a product that is better for the…

Supermarkets help me make more sustainable purchase…

I don’t care about the availability of sustainable options

Agree Disagree

Base: 1,020 online British adults aged 16-75 between 22-26 Sep 2023

It costs me more money to make sustainable product choices

Shoppers are expected to bear the cost of more sustainable options

Supermarkets prioritise their profits over sustainability

I don’t understand why sustainable options cost more

As things have got more expensive, I am having to make less sustainable choices

I only purchase more sustainable options when there is no price difference

I don't want to buy less sustainable products, but I often don't have any other option

….avoiding certain supermarkets if they don’t make their sustainable products more affordable

…..avoiding certain supermarkets if they don’t widen their range of sustainable products

I would pay more for a product that is better for the environment

Supermarkets help me make more sustainable purchase decisions

I don’t care about the availability of sustainable options
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adults (75%) agree that it costs them more money to make 
sustainable product choices and shoppers are expected to 
bear the cost of more sustainable options. 

Q: To what extent do you agree or disagree with the 
following statements?

3 in 4
Base: 1,020 online British adults aged 16-75 between 22-26 Sep 2023

#Groceryshopper
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85%

84%

50%

43%

40%

28%

27%

17%

3%

81%

81%

42%

37%

32%

23%

22%

15%

4%

Recycling as much as possible

Using re-usable bags for your shopping

Using products past their best before date

Purchasing refills/refill packs

Buying local produce

Using products with ingredients that do not
harm the environment

Eating more plant-based food in place of
meat, dairy and seafood

Purchasing organic products

None/Don't know

8  

More than 4 in 5 adults say 
they currently recycle as 
much as possible and use 
re-usable bags for their 
shopping.  A similar 
proportion of adults (81%) 
say they have recycled as 
much as possible and used 
re-useable bags in the past 
12 months. 

Which, if any, of the following are 
you currently doing?
And which, if any, were you doing 
12 months ago?

Currently Doing

Doing 12 months ago
Base: 1,020 online British adults aged 16-75 between 22-26 Sep 2023
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7 in 10 (72%) adults would like 
to see supermarkets in the UK 
implement Food Waste 
Management initiatives.  A 
similar proportion (69%) would 
like supermarkets to reduce 
plastic usage and 57% would 
like to see the implementation 
initiatives for energy efficiency.

Supermarkets globally have started 
various initiatives to be more 
environmentally friendly and promote 
sustainable practices. Which if any of 
the following initiatives would you like to 
see supermarkets in the UK implement?

72%

69%

57%

55%

53%

52%

47%

45%

37%

8%

Food Waste Management

Reducing Plastic Usage

Energy Efficiency

Local Sourcing

Fair Trade

Sustainable transport

Offering Bulk Buying Options

Sustainable Seafood

Organic Farming

Don’t know

Base: 1,020 online British adults aged 16-75 between 22-26 Sep 2023
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women (76%) would like to see supermarkets in the UK 
implement Food Waste Management initiatives, this is 
significantly higher than men (67%). 

Q: Which if any of the following initiatives would you like 
to see supermarkets in the UK implement?

3 in 4
Base: 1,020 online British adults aged 16-75 between 22-26 Sep 2023, including 484 Men and 525 
Women

#Groceryshopper
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• The research was carried out by Ipsos UK. 

• Ipsos UK interviewed a representative quota sample of 1,020 adults aged 16-75 in the United Kingdom using its online 
i:omnibus between 22nd and 26th September 2023. 

• The sample obtained is representative of the population with quotas on: 

o Age

o Gender 

o Region

o Working Status

• The data has been weighted to the known offline population proportions for age, working status and social grade within 
gender, and for government office region and education, to reflect the adult population of the United Kingdom. 

For more information please contact the team at ipsos.com/en-uk/omnibus-surveys

Technical notes

https://www.ipsos.com/en-uk/omnibus-surveys


Peter Cooper
Research Director
Peter.cooper@ipsos.com

Ipsos UK
October 2023

For more information

Ekaterina Mincheva
Research Manager
Ekaterina.Mincheva@ipsos.com


	Ipsos Observer�Supermarkets and their environmental commitments
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Technical notes
	Slide Number 12

