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BMO Financial Group/Ipsos Poll 

 
These are the findings of an Ipsos survey conducted on behalf of the BMO. Fieldwork was conducted 
between February 28 and March 18, 2024. A total of n=2,505 Americans aged 18+ participated in the 
survey which was fielded via the Ipsos’ panel. Quotas and weighting were used to ensure the sample's 
composition reflects that of the American population according to census parameters. This survey has a 
credibility interval of +/- 2.4 per cent 19 times out of 20, of what the results would have been had all 
American adults 18+ been surveyed. 
 

 

Annotated Questionnaire: 

Q.5 To what extent do the following cause you financial anxiety: - Credit card debt 

 
Total Rep US 

(N=2,505) 

Anxiety (Net) 54% 

      A lot of anxiety (4) 14% 

      Some anxiety (3) 16% 

   A little anxiety (2) 24% 

No anxiety at all (1) 46% 

   Top 2 Box (Subnet) 30% 

Bottom 2 Box (Net) 70% 

 

W3Q1. During the past 3 months, how have your sentiments about each of the following changed? - The 

cost of living 

 
Total Rep 

US 
(N=2,505) 

   Much more concerned (5) 26% 

   Somewhat more concerned (4) 33% 

Stayed the same (3) 29% 
   Somewhat less concerned (2) 7% 

   Much less concerned (1) 4% 

 Top 2 Box (Net) 60% 

Bottom 2 Box (Net) 11% 
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Q.14 To what extent do you agree or disagree with the following: - I often spend more money than I know 

I should 

 
Total Rep US 

(N=2,505) 

   Strongly agree (4) 14% 

   Somewhat agree (3) 37% 

   Somewhat disagree (2) 28% 

   Strongly disagree (1) 20% 

 Top 2 Box (Net) 51% 

Bottom 2 Box (Net) 49% 

 

W14Q9. How much will you spend on the following items this summer? - Home renovation 

 
Total Rep US 

(N=2,505) 

No plans to do this this summer at all 44% 

Spend the same 27% 
Spend more than last summer 17% 

Spend less than last summer 12% 

 

W14Q9. How much will you spend on the following items this summer? - Large purchase (car, boat, etc.) 

 
Total Rep US 

(N=2,505) 

No plans to do this this summer at all 55% 

Spend the same 21% 

Spend more than last summer 13% 

Spend less than last summer 11% 

 

W14Q9. How much will you spend on the following items this summer? - Special events (graduations, 

showers, etc.) 

 
Total Rep US 

(N=2,505) 

No plans to do this this summer at all 43% 

Spend the same 31% 

Spend more than last summer 15% 

Spend less than last summer 12% 

 

W14Q9. How much will you spend on the following items this summer? - Friends’/family’s wedding(s) 

 
Total Rep US 

(N=2,505) 
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No plans to do this this summer at all 54% 

Spend the same 25% 

Spend more than last summer 11% 

Spend less than last summer 10% 

 
W14Q9. How much will you spend on the following items this summer? - Vacation or travel 

 
Total 

Rep US 
(N=2,505) 

Gen Z 
(N=334) 

Millennials 
(N=700) 

Gen X 
(N=684) 

Boomers 
+(N=823) 

Spend the same 38% 36% 40% 39% 38% 

No plans to do this this summer at all 24% 18% 17% 24% 32% 

Spend more than last summer 25% 30% 30% 22% 21% 

Spend less than last summer 13% 16% 14% 15% 10% 

 

W14Q9. How much will you spend on the following items this summer? - Summer camp/childcare for my 

children 

 

Parents of 
Children 
Under 18 
(N=755) 

No plans to do this this summer at all 30% 

Spend the same 36% 

Spend more than last summer 20% 

Spend less than last summer 14% 
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For more information on this Factum, please contact: 

James Cottrill 

Senior Account Manager, Ipsos Public Affairs 

+1 416 324 2900 

James.Cottrill@ipsos.com 

 

About Ipsos 

Ipsos is one of the largest market research and polling companies globally, operating in 90 markets and 

employing nearly 20,000 people.  

Our passionately curious research professionals, analysts and scientists have built unique multi-specialist 

capabilities that provide true understanding and powerful insights into the actions, opinions and motivations 

of citizens, consumers, patients, customers or employees. Our 75 business solutions are based on primary 

data from our surveys, social media monitoring, and qualitative or observational techniques. 

“Game Changers” – our tagline – summarizes our ambition to help our 5,000 clients navigate with 

confidence our rapidly changing world. 

Founded in France in 1975, Ipsos has been listed on the Euronext Paris since July 1, 1999. The company 

is part of the SBF 120, Mid-60 indices, STOXX Europe 600 and is eligible for the Deferred Settlement 

Service (SRD). 

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP  

www.ipsos.com  
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