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1. Ipsos IRIS Social Media Report
iris.ipsos.com/industry-deep-dive-social-media/#:~:text=Social%20life-,The%20average%20
person%20spends%20over%20a%20third%200f%20their%?20time,0f%20people%20aged%20
15%2D24

2. eMarketer Digital Ad Spend Projections Worldwide 2021-2027
www.insiderintelligence.com/content/worldwide-ad-spending-update-2023

3. Sprout Social Index Edition XV
media.sproutsocial.com/uploads/Sprout-Social-Index-2019.pdf

4. Ipsos Social MISFITS ad evaluation analysis. N=441 social feed video ads evaluated in
Instagram or Facebook in CreativelSpark Digital

5. Ipsos Brand Success
WWW.ipsos.com/en/brand-success

6. Ipsos MISFITS linear video ad analysis. N=1,734 linear video ads evaluated in CreativelSpark
7. Ipsos Contextual Brand Tracking analysis. N=1,200 online users of social platforms
8. Dare to be a TikTok MISFIT: How KitKat shaped a cultural moment and championed Brand Success

WwWw.ipsos.com/en/dare-be-tiktok-misfit-how-kitkat-shaped-cultural-moment-and-
championed-brand-success

JIE (s el 58

e MISFITS: How creativity in advertising sparks brand growth
www.ipsos.com/en/misfits/get-book

e How brands can get it right with TikTok ads
Www.ipsos.com/en-us/how-brands-can-get-it-right-tiktok-ads

e Dare to be a TikTok MISFIT: How KitKat shaped a cultural moment and championed Brand Success

www.ipsos.com/en/dare-be-tiktok-misfit-how-kitkat-shaped-cultural-moment-and-championed-
brand-success
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https://www.insiderintelligence.com/content/worldwide-ad-spending-update-2023
https://media.sproutsocial.com/uploads/Sprout-Social-Index-2019.pdf
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Adam Sheridan
Head of Global Products and Analytics, Creative Excellence, Ipsos

The Ipsos Views white
papers are produced by the
Ipsos Knowledge Centre.
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