Most (92%) Canadians Feel Skating is a Basic Skill that All

Children Should have the Opportunity to Learn

Majority (60%) Mention ‘Cost of Equipment and Instruction’ as One of
Their Top Three Biggest Obstacles for Children Learning How to Skate
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Most (92%) Canadians Feel Skating is a Basic Skill that All

Children Should have the Opportunity to Learn

Majority (60%) Mention ‘Cost of Equipment and Instruction’ as One of Their
Top Three Biggest Obstacles for Children Learning How to Skate

Toronto, ON - Knowing how to skate is thought by many to be as ‘Canadian’ as the mighty
beaver and maple syrup. It's a skill that everyone should know, yet many children are left in
the cold when it comes to skating due to a variety of reasons. According to a new study by
Ipsos Reid conducted on behalf of RBC, nearly all Canadian parents believe skating is

something that all Canadian children should be able to pick up if they want.

Most (92%) parents “agree” (41% strongly/52% somewhat) that “skating is a basic skill that all
Canadian children should have the opportunity to learn’, while just 8% of parents ‘disagree’

(1% strongly /7% somewhat) that this is a skill all children should have the ability to learn.

A sizeable portion of Canadian parents appear to be practicing what they preach as most
indicate their children are “skaters” of some sort. A strong majority (71%) of parents identify
their own children as some form of ‘skater’, with fewer than three in ten (29%) classifying

their child(ren) as a ‘non-skater’.

e Four in ten (40%) describe their child(ren) as ‘independent skaters’
¢ Onein five (18%) say their child(ren) ‘can skate with assistance’
¢ Onein ten (10%) indicate that their child(ren) “plays ice hockey regularly’

e Just 2% say their child(ren) ‘figure skates regularly’
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Among parents who identify their child(ren) as a ‘skater’, there is an interesting contrast
between how often this activity occurs as a majority (68%) say their child(ren) only
participate in the activity a handful of times, but a sizeable portion (32%) indicate that their
child(ren) skate on a regular basis. Half (49%) say their child(ren) skate ‘a few times a year’,
while one in five (19%) state their child(ren) go skating only “once a year’. On the flipside,
one in ten (8%) say their child(ren) skate ‘monthly’, while a quarter (24%) state their children

as going skating ‘weekly or more’.

All but a handful of parents of ‘skaters” indicate their child(ren) learned how to skate before
their age reached double digits. Half (52%) say their child learned to skate between the ages
of 5 and 8, while two in five (38%) say it was between the ages of 2 and 4 that their child(ren)
tirst learned to skate. Fewer than one in ten (7%) cite the ages of 9 to 12 as when their
child(ren) learned how to skate, while 2% say it was between ages 13 and 15 and 1% say it

was between ages 16 and 18.

Skating is such an important skill for most to have, in the eyes of Canadians, that most
parents, themselves indicate that they have some ability on the ice. Four in five (80%) parents
identify as knowing how to skate, opposed to the one in five (20%) who say they don’t know

how to skate.
Skating Around the Obstacles...

Presented with a list of common barriers that could prevent children from learning how to
skate, Canadian parents were asked to pick the three biggest obstacles and the final list
reveals that three in five (60%) cite the ‘cost of equipment and instruction” as a top three
obstacle. Other barriers mentioned in Canadian parents’ top three obstacles for children

learning how to skate include...
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e Too many other activities going - 55%

e Not interested or loss of interest - 52%

e Access of ice - 46%

e Not having time to get their child lessons - 38%
e Proximity to local skating instruction - 30%

e Other-19%

These are some of the findings of an Ipsos Reid poll conducted between October 24™ to 29™, 2013 on
behalf of RBC. For this survey, a sample of 1,011 Canadians with children in the household from
Ipsos' Canadian online panel was interviewed online. Weighting was then employed to balance
demographics to ensure that the sample's composition reflects that of the adult population according
to Census data and to provide results intended to approximate the sample universe. The precision of
Ipsos online polls is measured using a credibility interval. In this case, the poll is accurate to within
+/- 3.5 percentage points had all Canadians with children in the household been polled. All sample
surveys and polls may be subject to other sources of error, including, but not limited to coverage error,

and measurement error.
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For more information on this news release, please contact:

Sean Simpson
Vice President
Ipsos Reid
Public Affairs
(416) 572-4474

For full tabular results, please visit our website at www.ipsos-na.com. News Releases are
available at: http://www.ipsos-na.com/news-polls/
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